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YOUR FUTURE IN PHOTOGRAPHY STARTS HERE

CLICK IS A BIMONTHLY PRINT MAGAZINE devoted to helping women
embrace and deepen their connection to photography. We're here to educate and
inspire you by bringing you thoughtful teaching, gifted photographic artists and
of course, wonderful photography. We hope you enjoy this digital-only publication,
“The Click Field Guide: How to Photograph Everything Better.” The Field Guide
is a compilation of some of our most popular articles and step-by-step content from
both the pages of the magazine as well as Click magazine's blog. A deep and
sincere thank you to our talented contributors and artists. Look for their workshops
in the Click Photo School and their eLearning in the Click & Company Store.

+

AMANDA
JANE
JONES

Instagram phenom

Photo by Lauren Mitchell

MODERN
FAMILY

HIGH
NOON
s
t

Photos of the Year

❤

CAMERAS
WE LOVE

{ CLICK'S VOICE COLLECTION}

the crazy, wonderful
world of family photography

Rock the light of summer all day long

2016
SPECIAL
ISSUE

Paralyzed
BY PERFECT

GEAR ON
THE GO
It’s time to
get outside!

FREELENSING!
Liberate
your lens
Pro Secrets to
AMAZING
iPhone Photos

myclickmagazine.com

SEPTEMBER / OCTOBER 2016

MAY / JUNE 2016

JULY / AUGUST 2016

Find the joy again

Starting a
BUSINESS

Free
your art

What to expect
your first year

be fearless,
be bold,
be you.

Photograph by Jen Jacobson

myclickmagazine.com

Photograph by Kellie Bieser

myclickmagazine.com

Lighting

8 • One Window, Five Looks by Stacey Haslem
18 • Rembrandt Lighting by Megan Cieloha
22 • 5 Tips to Improve Your Backlit Photos
by Kristin Dokoza

Portraits
& Sessions

28•
32 •
36 •
40 •
46 •

Photography Authentic Siblings by Lauren Sanderson
Get The Most From A Single Pose by Kristy Dooley
Photographing Large Groups by Kelly Jones
Use Locations To Tell Stories by Renata Plaice
7 Tips for Photographing Sibling Interaction
by Jennifer Keilich
50 • Photographing a Newborn Session by Alicia Gould
58 • Tips, tricks and ideas for including yourself in
family photos by Sarah Wilkerson

marketing
& Social media

Setups
& Gear

74 • Hide A Newborn Studio In Your Living Room
by Chavi Malka
78 • 7 Steps To Setting Up A Garage Studio
by Alise Kowalski
82 • Embrace The Mess, 7 Surefire Places To Take
Photos In A Messy House by Kellie Bieser
84 • 20 Favorite Keyboard Shortcuts
by Rachel Nielsen

Clients
& Pricing

86 • 7 Habits of A Highly Successful Photo
Business Owner by Lena Antamarian
90 • Price for the Clients You Want by Kristy Dooley
92 • 7 Tips for Creating An Exceptional
Client Experience by Jenni Maroney
94 • Master The 5 Areas Of In Person Sales
by Jaye McLaughlin
98 • Why I Raised My Prices by Alicia Bruce

68 • How To Land The First Spot On Google
by Stephanie Horton
70 • Make Your Website Memorable by Rebeccah Parks
72 • Is Your “About Me” Page As Powerful
As It Should Be by Kellie Bieser

Editor: Cameron Bishopp Davis • Art Director: Jayme Murray
2

myclickmagazine.com

myclickmagazine.com

3

MAKER Tracy Sweeney
Newborn and child photographer Tracy Sweeney trusts Miller’s Lab
to transform her imagery into timeless photo keepsakes.

custom wood usb + proof box

miller's signature albums

gallery wraps

press cards
We tell stories, we chase ideas, we
make our own rules. A force to be
reckoned with – we are makers.
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“ Your art is

what you
want it to be

SHUTTER HUGGERS
shutterhuggers.com
JOTOTES
jototes.com

and it’s incredibly liberating to

Her title is professional photographer,

pursues her passion professionally,

but Tarah calls herself a light-chaser

photographing weddings and families

and connection-maker. She first fell in

in the San Diego area. Tarah describes

love with photography shortly before

her style of photography as colorful

the birth of her first child when she

and edgy with a hint of photojournalism,

received an old Canon Rebel as a gift.

and she finds excitement in capturing

Now a mother of three, these days she

moments that families will truly cherish.

TARAH’S TOOLS

Camera: Canon EOS 5D Mark III
Lenses: Canon EF 16-35mm f/2.8L II USM, Canon EF 24mm f/1.4L II USM,
Canon EF 35mm f/1.4L USM, Canon EF 85mm f/1.2L II USM,
Canon EF 70-200mm f/2.8L IS II USM

pro.usa.canon.com
myclickmagazine.com

TARAH SWEENEY, Family & Wedding Photographer

embrace that. ”

THE ALBUM CAFE
thealbumcafe.com
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EF 35mm f/1.4L

@CanonUSApro

© 2015 Canon U.S.A., Inc. All rights reserved. Canon and EOS are registered trademarks of Canon Inc. in the United States and may also be registered
trademarks or trademarks in other countries.

Get Five
Looks

OUT OF ONE WINDOW
Words & photos by Stacey Haslem

Whether you’re working in your own home, in a studio or in
a client’s home, you can still achieve a variety of looks
using the windows around you.
Despite making the decision not to take commissioned
photography work in 2011, I was determined to continue to
grow as a photographer. As a mother of four, I was limited
in my locations for shoots, but I didn’t want to feel the limits
of the indoors in my work. So I spent the year focusing on
taking advantage of window light in my home and learning
to produce as much variety as possible.
I’m sharing five images using a favorite window of mine,
but similar images can be captured with any window. Just so
you know, I don’t have a big empty room I shoot in. I often
move furniture around so I can take advantage of the light
as I did in most of these images.

1. CLOSE-UP

A window is like a giant soft box.
The closer your subject is to the
window, the softer the light is.
Bringing your subject close to the
window will create a glowing quality to the image. It also allows you
to use the window and reflection
in your composition. I love how it
looks like my daughter has her hand
pressed up against a little friend’s
hand. Remember to expose for the
highlight side of the face.
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2. 45˚ LIGHTING

A traditional approach to window light is
placing your subject 45 degrees from your
light source. In other words, the plane of your
window is the zero degree line. Your subject
will be placed left or right of the window at 45
degrees. In this situation the light falls nearly
three quarters over the face/subject and then
gradually falls into shadow. Your subject is
nicely lit while some shadowing maintains
depth in your image.

3. BACKLIGHTING

Often times, golden hour and a beautiful
outdoor scene come to mind when thinking
of backlight. Yet, dreamy backlit images can
be achieved indoors with window light. It’s
just a matter of having a strong light source in
your window and carefully placing your subject. The window I am working with is south
facing. The light is pretty strong mid-morning
to mid-afternoon making it an ideal shooting
period for backlight. I also open the blinds to
let in as much light as possible. By placing my
daughter between the camera and the window, I have achieved rim light and a dreamier
feel that I often envy in outdoor images.
10
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4. SPLIT LIGHTING
Split lighting is perfect for creating a more serious atmosphere. When I think of split lighting,
I rarely think of smiles and laughter. I think pensive, moody, serious, etc. Posing for split light
is rather simple. You want your subject’s cheek
or line of sight to be parallel to the window and
shoulders perpendicular to the window. The
side of the face closest to the window will be lit
and from the middle of the face over will fall to
shadow. It is much more dramatic than 45 degree lighting. A little trick for this situation is to
expose for the highlight side of the face.

get
Creative!
Your only limits are your imagination.

Going outside to capture the scene
inside can give you a fresh perspective.
Use your window as a frame for
your composition. Use a pocket of light
on the floor created by a window.
A reflector is also a great tool to have
handy indoors. I have been known
to pull mine around all over the house.
Use that odd little window that
you may have in your bathroom.
The possibilities are endless!
myclickmagazine.com
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© Lin & Jirsa

Pye Jirsa creates
his own golden hour
Profoto B1

5. SILHOUETTE
Another take on window light is creating a
silhouette. This isn’t my favorite window for
silhouettes because I have a distracting play
set right behind it. However, I can make it work.
In this case, I made it the secondary subject in
the image by posing my son in a manner that
conveys him wishing to be outdoors. The key to
a silhouette is underexposing your subject. In
this image, it looks like it was dark in the room. In
reality, the room is just as lit as it was in the other
images. Underexposing the image brings back
detail in the highlights/window and my subject
became part of the shadow areas of the image.

Stacey Haslem is a lifestyle and fine
art photographer based in Northern
California. She works with both natural
& artificial light. She loves black &
white photography and thus it encompasses the majority of her work.

What sets a professional photographer apart from everyone
else is the ability to control nature. The Profoto B1 is a powerful battery flash that enables you to create images regardless
of the sun being there or not. Packed in a portable package
with TTL, HSS and 120+ Light Shaping Tools to choose from,
so you can create the golden hour whenever you want to.
Learn more at profoto.com/offcameraflash
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“I’ve been making AdoramaPix
photo books for years now...
love everything about them
from the quality to quick delivery
and great customer service!”

METAL PRINTS

- Terry Geerdts
Adoramapix Ambassador

Brilliance in every corner.

16X24

ONLY $49
PLUS FREE SHIPPING

Terry Geerdts

Now it’s personal...

Nothing can compare to the brilliance of your gorgeous images infused into
metal. Colors dance, details pop, and your images virtually sing. A wide
variety of size options mean our metal prints are the perfect accessory for
every space. Experience the lasting beauty of metal prints.

Terry Geerdts works in the landscape of the human face. Ms. Geerdts makes it personal
in the best, most enlightened and positive ways possible. Portraiture is her preferred style.
Connection is her forte. We at AdoramaPix are proud to continually put a smile on Terry’s face.

Promo Code: PXCLML1649
Offer Expires 12/1/16

AdoramaPix Ambassadors are envoys of what makes the art of photography special and what
keeps us constantly striving for perfection.
See more about all of our AdoramaPix Ambassadors at adoramapix.com/ambassador

www.adoramapix.com

888-216-6400

www.adoramapix.com

888-216-6400

Size
8X8

$27.00

8X10

$29.00

10X10

$35.00

10X20

$49.00

11X14

$45.00

12X12

$42.00

16X20

$74.00

16X24

$89.00

20X20

$94.00

20X24

$99.00

24X36

$195.00

Prices are subject to change

S PO N S O R E D

SP O N SO RED

Newly Listed in the Click & Co Store!
L I G H T T H E WAY TO I N S P I R E D P H OTO G R A P H Y W I T H
T H E S E D O W N LO A D A B L E L E A R N I N G TO O L S

Light Seekers
with Tarah Sweeney, Courtney Larson,
Liz LaBianca, Kristin Dokoza, & Lauren Mitchell
Come along with five photographers as they seek out
beautiful light in its many forms: indoors and out,
backlight, low light, soft light, and beyond.
$60 at the Click & Co Store

A Simple Guide to Bringing
Out Beautiful Expressions
with Jesh De Rox
Clear and simple steps on how to put
your subjects at ease and draw out
authentic feelings and beautiful
expressions every time.

Photography on the Fly
with Kirsty Larmour

$60 at the Click & Co Store

Learn to look for great light and compositions no matter
where you are, and capture emotion and environment
to take the viewer right into that moment in time.
$60 at the Click & Co Store

Littles & Light
with Tracy Sweeney
Tracy shows you how she documents children by
creating magical, light-filled images her clients cherish.
$35 at the Click & Co Store

More than Just Pretty Pictures
with Heidi Haden
What makes an image come alive?
Find out as Heidi shares her formula
for creating images that captivate.

Photography in Motion
with Wild Child Photography

$60 at the Click & Co Store

Everything you need to know to
incorporate video into your work,
from creating a vision, to filming,
to editing your videos.
$60 at the Click & Co Store

Sweet Beginnings
with Maggie Keegan Gross
Go behind the scenes with Maggie as she
shows you everything you need to know
about Baby’s First Year photography.
$35 at the Click & Co Store

Depth in Imagery
with Monika Colichio
Monika shares her secret for creating impactful images
with emotional depth using just a single light source.
$35 at the Click & Co Store

Find these Click Photo School Breakouts & many more exclusively at
C L I C K A N D C O M PA N Y.C O M / S TO R E

USE NATURAL LIGHT TO CREATE THE

Depth & Dimension of a
Rembrandt Painting
Words & photos by Megan Cieloha

Rembrandt light might seem like a lofty,
overly technical type of lighting situation
to achieve, however it’s actually anything but. This light use, with the telltale
triangle of light underneath the subject’s
shadow side eye, can be achieved
with one light source and a bit of
patience. Garnering its name from
the Dutch painter Rembrandt van
Rijn, Rembrandt light takes advantage of the depth producing
characteristics of light that provides chiaroscuro, or clear tonal
contrasts between highlight and
shadow. These contrasts can be
dramatic or quite delicate and
subtle. Let’s take a look at a typical
set up for achieving Rembrandt
light use and a few examples.

18
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THE BASIC SET UP for achieving Rembrandt
light will include a window, or other light source,
you can position your subject toward at an approximately 45-degree angle. The smaller your
light source (relative to your subject) the harder
the light will be, and the more defined the contrast between light and shadow. Should you wish
to soften the shadows you could always add a
reflector, or other fill source, on the shadow side
of the subject. In this image, I have my subject
placed in front of an East-facing window in the
early afternoon. I’ve closed the blinds, until only
18 inches of window remains uncovered, in order
to lessen the relative size of the light source and
intensify the play between light and shadow.
In the resulting image, you can see the way
shadows define the planes of my subject’s face,
providing a modeling effect that makes the
curves and dips of his cheek, nose and lips feel
almost “touchable.” The classic Rembrandt triangle will be no wider at the top than the subject’s
eye and extend no longer at the bottom then the
lowest point of the subject’s nose. In order to
achieve textbook Rembrandt light, you will need
to have a subject that follows directions concerning very slight adjustments of head angle. The
goal is to have the shadow cast by the nose meet
the shadow formed on the side of the cheek,
as the light falls off due to the roundness of the
cheekbone. As you might guess, facial shape, positioning relative to light and strength of the light
source all have an effect on the ease with which
you can achieve Rembrandt light.
myclickmagazine.com
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Capture Life's Precious Moments
with FUJIFILM X Series Cameras

A few more examples of Rembrandt light achieved with one
window as a light source. They follow the rules for Rembrandt
light with varying levels of accuracy, but each image does make
effective use of the chiaroscuro and doing so has resulted in
images with lovely depth and dimension.

Currently living in Alexandria, Virginia,
Megan strives to achieve a balance between
shooting from the head with shooting
from the heart and teaches a well-loved
workshop for Click Photo School,
“Mastering Natural Light Indoors,” Details
at clickphotoschool.com

Photo © Bryan Minear FUJIFILM X-Pro2 Camera with XF23mmF1.4 R Lens at 1/170 sec at F1.4, ISO400
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FUJIFILM and FUJINON are trademarks of FUJIFILM Corporation and its affiliates. © 2016 FUJIFILM North America Corporation and its affiliates. All rights reserved.

FujifilmXSeriesUS.com
Facebook.com/FujifilmXUS
@FujifilmX_US

5 TIPS TO MAKE YOUR

Backlit Photos Even Better
Words & photos by Kristin Dokoza

ABSOLUTE.
You deserve the utmost in portrait performance.
The 85mm F1.4 Art delivers.
Beautiful bokeh effect. Dust and splash-proof
protection.

85mm F1.4 DG HSM
Case and Hood (LH927-02) included.
USA 4-Year Service Protection

My absolute favorite type of light to explore
and photograph is backlight. I’m all about
the haze, flare and warm glow. I don’t necessarily
think it is the easiest type of light use to
learn, but once you find what works for you
it can really give your images a sense of
magic and wonder.

GET A PROPER EXPOSURE.
To get the correct exposure on your subject,
I prefer to spot meter a darker or shadowed area
on my subjects face. Because you are shooting with bright direct light in front of you, your
meter will try to underexpose the image. I tend
to bump up, or overexpose +1/2 – +1 to the
right on my Canon 5D Mark III. Just be aware
of any distracting blown highlights.
FILTER THE LIGHT.
Use background elements to help filter strong
light. Find an area with trees, shrubs, or tall
grass to help filter the light that is coming
in from behind your subject. This will also help
prevent blown highlights, by giving you that

22
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glowy rim light. Look for elements to help add
depth and frame your subject.
BLOCK THE LIGHT.
My favorite way to be creative with strong
backlight is to place my subject directly in front
of the sun. To gain proper exposure and focus
on your subject, you will most likely blow out
the background. This will give you a high key
look. Move around your subject and watch how
the light changes the feel to your image. Maybe
you want to completely block out that light.
Or with slight movements to the side, up or
down you can get a bit of flare. Look for areas
of contrast to help you nail the focus.

SIGMA USB Dock
Update, adjust & personalize. Customization never
thought possible. Sold separately.
Learn more sigmaphoto.com/usb-dock

All made in Japan. Our entire line-up on sigmaphoto.com
SIGMA Corporation of America | 15 Fleetwood Court | Ronkonkoma, NY 11779, U.S.A. | Tel: (631) 585-1144
Follow us on Instagram @sigmaphoto and Facebook.com/sigmacorporationofamerica

Using the surf and light hitting the beach as a natural reflector.

MOVE IT!
If you like haze, shoot for it. You can include the sun in your frame and capture dramatic haze
and flare. Without moving your subject, either move in towards them or zoom in and eliminate
that light. Now you have two different looks from one click of the shutter to the next.

Behind me are buildings.
The sun is setting, hitting
the buildings and bouncing
back onto her. Perfect!

You can see me in her eyes
wearing a white shirt.

WATCH IT!
Be aware of what the light is doing behind
you, too! If you do not shoot with a reflector
to help bounce light back onto your
subject, look for natural reflectors. These
can be sidewalks, water, the surf at the
beach, anything that is light in color. I’ve
even used buildings to help bounce
light back onto my subjects. Another little
trick is to wear white. You can be your
own reflector! If you are out in a big field
of grass, look for areas that are not only
going to be beautiful backgrounds for
your subjects, but also areas should be
clear with open light in front of them. If
I stand deep in the shadows, then I know
there will not be any light available to
bounce back onto my subject. There is
24
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some play between where you want to
position your subject in open shade and
what the light is doing behind you. Shooting
backlight takes practice. If you don’t have
people to use as your subjects, plants or
any other still life works too. These tips
work best when shooting in manual mode,
and I shoot RAW. Backlight is a creative
use of light, so shooting RAW helps me bring
back the highlights, add contrast, and
check my WB. Most importantly, have fun!
I get giddy with excitement when I capture that strong, beautiful backlight.
All images were shot with Canon 5d
Mark III, Canon 70-200L, Canon 24-70L,
and Canon 35L.

Kristin Dokoza is a family portrait and newborn photographer
from California who proclaims, “humor and laughter are a
must in life.” This ever-talented photographer fully embraces her
clean, colorful and thoughtful style in her photography. Kristin’s
passion for natural light photography and capturing the wonder
around us and what connects a family really shines throughout
her work, and she states, “I’m learning to appreciate the beauty in
something simple, but always love a bit of color or sparkle added.”
Download the amazing Click Photo School Breakout,
“Light Seekers,” here: clickinmoms.com/cmu/light-seekers/
or visit her at kristindokozaphotography.com
myclickmagazine.com
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Click's
Big Deals

pay it forward.

Must-Have Products.
EXCEPTIONAL SAVINGS.

Give a photoGrapher you love the Gift of CliCk.

UP TO $50 OFF
select Manfrotto 290 tripods
through December 31, 2016!

manfrotto.us

25% OFF
with code ClickDec16

sewtrendyaccessories.com

Make someone very happy with a year of the magazine created
exclusively for the modern photograp(her).

Spend $99 and receive a

FREE

speCial savinGs for Gifts!
myclickmagazine.com/giveclick

10 PACK OF THE
8x10 BOUTIQUE
PHOTO CASE
available in all boutique colors.
Use code ClickFree10.
Offer through Feb. 28, 2017

photo.tap-usa.com

myclickmagazine.com
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Photograph
Authentic

SIBLINGS:
HUGGING, HITTING &
EVERYTHING IN BETWEEN
Words & photos by Lauren Sanderson

THE LOVE OF SISTERS IS HARD TO EXPLAIN. By photo-

graphing that relationship, I’m able to show without
having to necessarily explain.
With only 23 months separating my oldest daughter
from my twin girls, there’s not much that they don’t do
together. And part of my joy and excitement of being a
mom and a photographer, comes from capturing all facets
of their sisterhood. There’s the good, and the bad, and
the just plain ugly. It’s all authentic and worth capturing as
part of their unique sibling relationship. Over the last 4
years, here are some dynamics that I’ve gravitated toward
when shooting their sisterly bond.

Love and Rivalry. Happily playing one minute,
and then hitting each other the next. It usually doesn’t
take long for things to go from one extreme to the other. The
times that they are loving and affectionate towards each
other are some of my favorite to capture, but the rough and
tumble stuff is also a side of them worth documenting as well.
Serious and Silly. My girls know how to
quickly flip the switch from serious moments to silly ones,
and back to serious again. I love how I can get such a great
range of emotion from them in such a short period of time.
Over time they’ve learned that just a moment of seriousness
and cooperation usually earns them the right to be silly and
do whatever they want for the camera.
28
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“Part of my joy and excitement of being a mom
and a photographer, comes from

CAPTURING ALL FACETS OF
THEIR SISTERHOOD.”
Older and Younger. Because I
have twins, I don’t really have a middle child,
even though I have 3 children. So I have a firstborn and two “babies”. And in typical first-born
fashion, my oldest is such a mature and independent child, whereas the twins are the babies
of the family and certainly exhibit those kind
of behaviors and characteristics. Also, my oldest
often times gets to do things “first” and the
twins are left waiting around until they are old
enough to do it too. These images were taken
close to 2 years apart at our neighborhood park.
When the twins could finally flip over the bar,
it was a momentous occasion!

Lauren Sanderson has been a Clickin Moms member since 2010,
a Click Pro since 2013, and is the author of the popular Click Photo
School Breakout "Field Guide to Choosing and Using Locations”
(https://store.clickinmoms.com/the-photography-field-guide-forchoosing-and-using-locations-lauren-sanderson). In addition
being a full-time graphic designer, Lauren also supports the
Click Magazine team as a digital imager, and her own family as
photography historian. While mainly a hobbyist, Lauren
also takes a on a few commercial, senior, and family sessions
each year in her hometown of Huntsville, Alabama.
Visit her at laurensandersonphotography.com
30
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Big and Little. As I mentioned earlier, there’s less than 2 years between my oldest
and the twins. My oldest is tall for a 6-yearold whereas the twins are on the smaller side.
It’s interesting to capture their size difference
when they are so close in age. There are also
times when the twins will gang up on my oldest
because they know that with two, they at least
have a chance to win, even though she’s bigger.
Alike and Opposite. I have three
blonde-haired, blue-eyed girls but that doesn’t
mean they are all the same. Between the three
of them, there’s a mix of tomboy and princess,
rule-follower and rule-breaker, and independence and clinginess. I love when those characteristics translate into perfectly photographable
moments that authentically capture who they
are, separate from being someone’s sister.
myclickmagazine.com
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“CONSIDER POSING THE
PARENTS FIRST,
AND BRINGING THE
KIDS IN AFTER. ”

GET THE MOST FROM A

Single Pose
Words & Photos by Kristy Dooley

When I first starting taking clients, I’d go into the
session with a laundry list of shots in mind to capture. Halfway through the session, I’d have forgotten half of them, the kids were starting to fall
apart, and I wasn’t sure if I had captured anything
I would feel good about delivering. Needless to
say, I quickly learned this wasn’t the best approach.
Now my approach to shooting clients is much
different; one that is designed with fewer poses in
mind. This results in much shorter sessions, happier
clients, and lots of variety in my galleries. With time,
I’ve fine-tuned these strategies to get as much
variety as possible before asking my clients to move.
1. GIVE LOTS OF DIRECTION. When you’re starting out with a session,
people tend to be a little more nervous. Giving them a little extra direction
at the beginning can help set them at ease, as well as remind them you’re
the professional. Build that trust, and pose them exactly as you want them.
If you’re working with a family, you might even consider posing the parents
first, and bringing the kids in after.
2. CHANGE YOUR PERSPECTIVE. Once you have your subjects posed,
think beyond the standard portrait perspective. Change your perspective and
angles as much as possible. If you’re shooting with a prime lens this is
especially important — you need to move! Position yourself closer and further
from your subjects, move in to focus on one individual or detail, and then
run back for a wider view of the scene. Move side to side, up and down,
and back and forth. Shoot from above, below, and everywhere in between.
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“BY MAXIMIZING A
SINGLE POSE

you’ll not only make your clients happy,
but save yourself time as well.”

Be Inspired.

3. FOCUS ON THE INDIVIDUALS. Once you’ve captured the entire
group of subjects, move onto the individuals. Using the rest of your subjects as “props” is a great way to capture unique and natural portraits within
the group. You can get nice and close and capture a child in dad’s lap, a
groom’s hands on his wife’s back, or one sibling amongst all the rest.
4. LET THEM LOOSEN UP. Once you’ve captured a variety of angles
within the pose, encourage them to interact with each other. I’ll often tell
clients to “Just pretend I’m not here, and talk amongst yourselves.” If they
need a little more encouragement, you can provide more direction. You
might ask a bride to whisper something in her husband’s ear that will make
him laugh, or encourage an older sibling to gently start tickling her brother.
5. MAKE SUBTLE CHANGES. Before moving on from the pose entirely,
make sure you’ve exhausted all other possibilities. If you have a family
standing together, you might ask one of the children to hide behind dad
and peek around when you ask him to. You might ask a bride and groom to
start dancing where you had them standing, or ask a high school senior to
change her position ever so slightly.
By simplifying the process and shooting in fewer locations, you’ll save
yourself so much time in post processing. It’s much easier to batch edit
images in the same location, so by maximizing a single pose you’ll not only
make your clients happy, but save yourself time as well.

Kristy Dooley lives in Vermont with her husband
and two daughters. She has a background in
business, marketing, and education, and runs a
successful family photography business. Sign up
for her two Click Photo School Workshops, “Set for
Success,” at clickinmoms.com/cmu/business101-set-for-success/ and download her breakout
“It’s All in the Details,” at store.clickinmoms.
com/all-in-the-details-with-kristy-dooley/.
Visit her at kristydooleyphotography.com
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Inspire your clients.
Sell more. Grow your business.
Inspiration Guides by WHCC feature photographic products in real home settings. Inspire your clients to see their images
in ways they never thought possible, while illustrating to them the value of investing in photographic art. They’re more
than just catalogs; Inspiration Guides include free resources to help you sell products and an unbranded webpage for
your clients to access. Available in four editions: Family, Wedding, High School Senior, and Baby.
Learn more at whcc.com/inspiration

Unretouched image shot with the Olympus PEN-F
and M.Zuiko 25mm f1.8 using Color Profile 2 by
Olympus Visionary John Sterling Ruth.

4 TIPS FOR PHOTOGRAPHING

Large Groups
Words & photos by Kelly Jones

MYTH: Film is dead.

If you’ve been in business for any length of time, at some point you will receive an inquiry asking you
to shoot a large group of family members, most often gathering for the summer or holidays.
Inevitably, they’ll want photos of the family as a whole. When talking
about 10+ people, including kids, this can sometimes lead us to panic and
immediately think of all the reasons why we can’t do that particular shoot.
I know the feeling when those emails come in: the excitement over
an inquiry only to keep reading and see it’s a big family. It’s like a warning
starts going off in your brain and that little voice starts to tell you all of
the reasons why you should decline that session. You see head swaps, sweat,
tears and you may tell yourself it’s just not worth it.
At some point, we’ve all been there.
I want to share with you what I’ve found makes it easy to say yes to
these sessions. With some pre-planning and client consultation ahead of
time, you can breeze right through an extended family session and come
out looking like the pro that you are.

1. PLAN YOUR PHOTOS AHEAD OF TIME.

The best approach is to have a good idea of what you are going to do
before you arrive so you can manage your time and your clients to get the
must-have shots. With those out of the way, you can then capture great
candid moments as they unfold and have fun.
It’s really helpful to find out who is coming and even make a list that you
and your client can discuss ahead of time. For me, this is a way to plan out my
session and think about the poses and any props I may need in advance.
Many moments will be caught on camera as they naturally occur, but I always
ensure I have any traditional poses or group shots that my client and I discussed
in advance before we end. If you want to, you can even take the list to your
session so you can reference it as you are shooting or ask your client as you
finish up if there is anything else they would like that you may have missed.

TRUTH: It’s been reincarnated in a digital camera.
The art of film photography is back. The Olympus PEN-F lets you shoot spectacular film-like
images. Just use the monochrome and color profiles to capture shots with all the warmth
and graininess you’d find from a photo taken decades ago. A vast array of artistic features
coupled with customizable dials gives you on-the-fly creative control. The PEN-F. Capture
the world in vintage style.

OLYMPUS PEN-F communication logo

Rediscover the beauty of film at getolympus.com/PENF

20151016
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2. KNOW THE FINAL GOAL.

It can also be helpful to know the intention for booking the session. Is
the goal to capture an image for a holiday card or for a canvas? Is the family
portrait going to be hung on display at Grandma’s house or is everyone
planning on printing their own images?
If you know the reason behind the session, it will help you plan your
poses and sell to the group after the session is over. I make it a point
to schedule my clients early on during their stay so that I have enough time
to edit the gallery and get back to them for an in person viewing appointment while they are all still together. This eliminates any risk of delay in
getting paid for me, and logistically it makes it much easier to get a group
decision if everyone is in the same place at the time of order.

3. FOCUS ON THE BIG GROUP BUT DON’T
FORGET THE CANDIDS.

When it comes time to photograph the session, I always start with a large
group image and end with a large group image. If you are doing more traditional poses, don’t rush. Take your time to really look at the family members
just before you shoot and see if anything is off. You can quickly look at
hand placement, clothing, hair, all the little things you would not want to fix
in post processing or that could be distracting.
After the initial family shots, I turn my attention to grandparents, adult
siblings, grandchildren, and individual families. It is so easy to take a pose
of the grandparents alone and then ask their children to step in. I can
take this shot one step farther and ask the spouses to step in, and in just
a few frames I have knocked some of the key groups off my list. I will
get all of these images and then I will start to fill in and look for the moments
that are happening in front of me – laughter, hand holding, and family
members enjoying being together.
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Often times, I take those group images and I recreate them in front of
different backdrops, each time putting a different spin on the posing for
added variety. I also am always thinking about wall groupings in my mind
to present at the ordering appointment. If I shoot several groups in front
of the same background for example, I can build a beautiful sample wall
display showing them how those images would look hanging side by side.

4. RELAX.

Some of the best advice I can give my clients before we start is to relax and
have fun. The same goes for you! Just remember, you are in charge of the
session and how it is run. Don’t be afraid to be vocal and direct your clients
to move things along quickly and efficiently. A large group session needs
a little bit of guidance without being overbearing to ensure everything is
covered and the family has a great time. The more prepared and in charge
of things you are, the better it will go.

Kelly Jones is a family photographer in
Naples, Florida serving Ft. Myers Beach, Sanibel,
Captiva, Bonita Springs, Marco, and Estero
offering Seasonal sessions in Columbus, Ohio.
She offers a boutique portrait experience
focusing on her client's vision. Visit her at
kellyjonesphoto.com.

© Avenso Photo Art, Inc. dba WhiteWall. 2016. All rights reserved.
All prices and product are subject to corrections or changes without prior notice.

REVOLUTIONARY

Winner of the TIPA Award

“Best Photo Lab Worldwide”
Awarded by the editors of 28 leading international photo magazines

NEW: ultraHD Photo Print
Under Acrylic Glass
Now twice the resolution for razor sharp images. 70 awards and recommendations.
Made in Germany. Gallery quality trusted by 21,500 professional photographers.

Discover us at WhiteWall.com

20% off

Your First Order
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Use offer code:
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Offer expires on 1/31/2017 and
cannot be combined with another offer.

Use locations
to tell stories
Words & photos by Renata Plaice

Location plays a big part of most photography sessions as a backdrop that might add interest,
color or texture. On the other hand, when photographing with focus on storytelling, we probably think
of capturing the right moment or focusing mostly on our subject. But intentional use of location
can help create beautiful and visually compelling stories of exploration and adventure, and document
some of the most memorable moments for your family.

There are a few elements worth considering if you want location to be part of your storytelling.
1. CHOOSE YOUR
APERTURE SETTING
INTENTIONALLY.
If you want to let the
location speak, this usually
means keeping more of
the environment in focus
but it’s not necessary to
use apertures typical for
landscape photography
such as f/16. You might
still want to bring out your
subject and use f/2.8 –
f/3.5 or if your subject is at
a distance from you and
you are using a wider angle
lens. The environment
will be quite clear with a
wider aperture anyway.
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2. USE THE RULE OF THIRDS AND OTHER STRONG
COMPOSITIONAL TOOLS LIKE FRAMING OR
LEADING LINES. Trying to show both your subject and
the location is a lot and can lead to a chaotic image.
Following compositional rules helps to point to your subject
as the main focus of the picture and yet, it leaves space
in the photograph to show the context of the story.

myclickmagazine.com
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BUILT TO IMPRESS
Introducing three F/1.8 fast-aperture prime lenses with
superior optical quality, even at wide open aperture.
Designed to perform at the level demanded by
the latest DSLRs, each is integrated with
VC image stabilization for maximum
performance and features moisture-resistant
construction, fluorine coating,
close-focusing and the new SP lens design.

3. CONSIDER OCCASIONAL USE OF CENTER COMPOSITION.
Center composition is less
balanced than the rule
of thirds and provokes immediate attention to the
subject. If you use central
composition with a busy,
cluttered background,
your intention will be less
clear and it is harder for
the viewer to read the story
you are trying to tell. But
central composition has
its role and might add vari42
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ety to your photos. I feel
it works best if you are
trying to emphasize symmetrical elements in a
location or in uncluttered
environments with similar
elements on both sides
of your subject. If that’s
your intention, remember
to shoot wide and leave
enough space on both sides
instead of filling in the
frame with your subject.

Center composition might
also help to tell the story
of connection between two
subjects. If they are in a
similar pose, this is also a
form of symmetry that
might mirror the symmetry
of the location.

For Canon, Nikon and Sony* mounts

www.tamron-usa.com

*Sony mount model without VC.

“In storytelling photography,

4. USE LIGHT TO FIRST,
DRAW ATTENTION TO
SOME OF THE ELEMENTS
AND SECOND, TO HELP
CONVEY THE MOOD OF
A PARTICULAR PLACE.
This doesn’t mean always
looking for pretty light but
instead shooting in different
lighting conditions.

THE LOCATION SHOULD
NOT BE ACCIDENTAL.”

5. USE MULTIPLE PLANES. Including clear foreground
and background that relate to each other helps set
the context and adds depth to the story – the layers in
the photograph work like layers in a story by adding
more dimension and meaning to what is happening.
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6. SHOW YOUR
SUBJECT RELATING
AND ENGAGING
WITH THE LOCATION.
This relationship is one
of the strongest storytelling
elements. In childhood
photography, in particular,
that conveys the story
of a child in the big world
or the story of a little
explorer. It also works if
your children, like mine,
don’t like being bothered
by looking into the camera. In storytelling photography, the location should
not be accidental and serve
as a "pretty background"
but rather, it should create
a reference point to why
the subject is engaged in a
certain activity.

Renata Plaice is a Click Pro
photographer and Offset
artist, living in the south of
Ireland with her husband
and three children. Her passion is documentary and
story-telling photography.
She is a teacher and has
a PhD in German literature.
Visit her at: rpphotographs.
wordpress.com
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7 TIPS TO PHOTOGRAPH

Authentic Sibling Interaction
Words & photos by Jennifer Keilich

SUPERIOR SERVICE MEETS
EXCEPTIONAL QUALITY.
Professional Products for In Person Sales

professional prints • gallery wrapped canvas • mounting • linen photo books • acrylic photo blocks • spiral bound photo books

colorincprolab.com

CAPTURING GENUINE
INTERACTIONS
BETWEEN SIBLINGS
is about half photography
and half psychology. Truly.
Once you know your
camera well and you’ve got
your settings just right,
then it all boils down to mind
games. I love the fly on the
wall approach to photography,
but I’ll be honest with you
here: I direct my kids all the
time. I don’t pose them
at all, but I ask them to do
certain things in certain
areas of the house to help
facilitate genuine interaction in the right light. I don’t
believe this makes the story
any less authentic, and I’m
able to get the shots I want
as a result.
Getting my three-yearold twins to cooperate is
less about what I’m asking of
them, and more about how
I’m asking it. Here are a few
tricks that I use…
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1. MAKE IT A GAME.
Kids are pretty competitive
by nature (at least mine
are), so make it a game! I can
get my brood to do just
about anything with the
simple phrase, “The first
one to _____ wins!” Now,
I understand there is probably a statute of limitations on the effectiveness
of this trick, but at three
years old, it works every

single time, so use it! “The
first one that can get
little Johnny to giggle wins!”
Once they understand
what you’re asking of them,
they really can’t resist
the urge. So get everyone
to an area with great
light, set it up how you
want it, and then sit back
and watch the show.

2. BRIBES ARE
BRILLIANT.
If your kiddos are a little
too old for a mere win to
satisfy them, bribes are
always helpful. “The first
one to get little Johnny to
smile wins a surprise!” A
bowl of ice cream, a little
toy, anything really. You
know what works best for
your little ones. After a few
minutes, they’re usually

having so much fun they
forget about the surprise
all together, so go ahead and
bribe them; bribe them
everyday (and the mom of
the year award goes to….).

Acrylic Photo Blocks

— Shalonda Chaddock

chubbycheekphotography.com

“EVEN THE LESS THAN PERFECT
MOMENTS ARE WORTH REMEMBERING”
3. PARTICIPATE.
Kids are far more likely
to be in good spirits with
one another if they see
that you are. So strap the
camera over your shoulder
and take a turn with hopscotch. Put the camera
down for a second and try
to score a goal. Not only
will you feel better about
yourself for participating, you’ll also get some
amazing, genuine shots in
between all the action.

get upset, and sometimes
they just ignore each other.
Those are all great opportunities to capture part of
their story. Maybe your
oldest rolls his eyes a certain
way when he’s upset with
his sister. Shoot it! Even the
less than perfect moments
are worth remembering,
and I surprise myself all the
time with amazing shots
I didn’t anticipate just
by shooting through the
rough times.

4. ALLOW THEM TO
PARTICIPATE.
Be honest with them.
Let them know that you’d
like to get a few good
photographs of everyone
together, and that you’d
like their help with ideas.
Take their suggestions
and run with it. Even if they
aren’t even remotely close
to what you were going for,
oblige them. Make them
feel like they are part of the
process, and they’ll most
likely be willing to participate in your ideas, too.

6. TALK TO THEM.
Every time I photograph my
kids, I make sure I’m actively
engaging them in conversation. I do give gentle
directions if I want them
to face a certain way or
something, but I don’t bark
orders at them. I talk about
their favorite movie and
what they liked about it, or
I take suggestions on what
they’d like to do that day. I
also encourage them to
talk to one another. Yes, I’m
pointing a camera at them
the whole time, but I’m
treating them like more than
just a subject, and I think
they really respond to that.
Conversation also helps to
draw out those real facial
expressions.

5. INTERACTION IS
INTERACTION.
Lower your expectations.
Yes, we all want that gorgeous photo of our kids
happily interacting with
one another, love and
admiration written all
over their faces, but that’s
just not reality all the time.
Kids fight, they bicker, they
48
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7. LET GO OF
PERFECTION.
This one is really, really
hard for me. I want everything to be perfect when

I’m shooting. But the
reality is life isn’t perfect!
So try and let go of those
unrealistic expectations.
Allow yourself to blow the
highlights. Give yourself
some slack with the composition. Just shoot it. See
what you get, and then
allow yourself the freedom

to love it in spite of its
imperfections. Sometimes
the shot is more about
the feeling it conveys and
less about whether is
technically correct. This is
a constant challenge for
me, and I don’t anticipate
that it will ever be easy.
But I try my best.

Jennifer Kielich is a natural light lifestyle photographer specializing
in creative family and early childhood photography. She is
based out of Tampa, Florida, where she lives with her husband
and their four-year-old twins. Look for her CPS Breakout
in early 2016, called “The Growing Up Memoirs: An Artistic
Visual Account Of Everyday Life and Extraordinary Love."
Visit her at jenniferkielich.com
myclickmagazine.com
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PHOTOGRAPHING A

Newborn Session
Words & photos by Alicia Gould

Welcome behind the scenes of something I do about xx times a year: photographing someone just a few days or
weeks old. There’s a certain rhythm and flow to every newborn session largely determined by your very small subject, though confidence and a few soothing tricks up your sleeve can make a huge difference.
Even after six years in business and photographing hundreds of newborns, I still have challenging sessions. Each
and every baby is different and each session will vary, so you can’t expect them all to go smoothly. It’s important
to set realistic expectations for yourself, as well as your clients. During each session, I can guarantee you’ll make a
mistake or see something after the fact you wished you’d changed, but that’s how we learn — you’ll make sure to
look out for that curled hand, sunken leg or wrinkled background next time.
The images to follow were all
taken during my two-hour session
with a sweet little girl 15 days
new. Ideally, your model will be
asleep when you arrive and will
not make a peep throughout your
session. If that’s the case, you
will be able to go through every
image in the workflow. Unfortunately, this is usually not the
case for me! My goal for each
session is to utilize two blankets
and a fur in at least three to four
different poses. Sometimes I
need to revisit my plan if the baby’s
gassy or just having a bad day. I
may use only one blanket and really work to get creative with my
angles to get the most out of each
pose. I may focus on wrapping
with different furs to keep the
baby snug and warm.

Happy Travels
FujifilmInstax.com;
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Facebook.com/FUJIFILM.INSTAX;

@Instax;

@fujifilm_instax_northamerica

FUJIFILM and INSTAX and SHARE AN ORIGINAL are trademarks of FUJIFILM Corporation and its affiliates.
© 2016 FUJIFILM North America Corporation. All rights reserved.

From Paris
with love!

BEHIND THE POSE:

Stomach
This is the easiest pose to achieve a bit of variety. Add wraps, hats, headbands and change your shooting angle. If you use a macro lens, the lips are
usually extra squishy with the cheek resting on the hand.
The baby should be content, warm and sleepy now. Before I pick her up
from the fur, I will remove the diaper and loosen the wrap. I want to keep
the wrap around her for the warmth, but I don’t want it to be difficult to remove when I lay her back down on the gray blanket. Once she’s lying down,
I will remove most of the wrap from her upper body, but I’ll be sure to
leave it around the bottom half in case I need to soothe her. I move the
baby to her stomach and make sure she is asleep before I begin to refine
the pose. Once she’s in the general pose with her legs tucked in, I use
receiving blankets, burp cloths, wraps, and essentially anything within my
reach to elevate the head and legs. If you don’t do this, you’ll end up with
a very boring composition. Raising the baby’s head helps flatten the hand
and bring the cheek forward. Elevating the bottom half will create a
gorgeous arch to the back and bring out the adorable back wrinkles. Make
sure the knee and elbow are close, if not touching. Also make sure you
are placing these under several layers of blankets. This will ensure that the
top blanket remains seamless and you won’t see any lumps from where
you manipulated the pose. The last thing I do prior to shooting is open the
baby’s hand. Make sure the baby’s cheek rests on her hand and use the
weight of her head to keep the fingers open. Add more towels underneath,
or reposition the ones already under, if the hand sinks into the blanket.

BEHIND THE POSE:

wrapped
Since the baby is awake, I start by wrapping her, keeping the diaper
on. This ensures her arms and legs are tucked in tight and she stays
warm to help her fall asleep. Sometimes, more than a light wrap is
necessary. She begins to fuss and cry a bit, so in an effort to sooth
her, I wrap her in a snug swaddle using white fabric. I then cover it
with a cream-colored wrap and carefully tuck the white swaddle
under the cream-colored wrap so that the white doesn’t show.
After a few minutes wrapped tightly, she calms down for a few shots
and I’m able to remove both wraps and use a purple one. I like to
use the flokati rugs on the beanbag so the lower half of the baby’s
body can sink into the beanbag. The give of the beanbag surface
lets me create indents for the baby to lie in. If I feel I need to raise
the baby’s head, I often place a small towel under the head.
In this shot, I’m using my widest lens, the Canon 24-70Lmm f/2.8
at 24mm. I’m 5 feet tall, so even at 24mm, I can’t get the baby in
the frame. When I stand on a stool or a chair I can’t get directly over
the baby’s head and I don’t want to shoot from an angle; I want
to be directly over her face.
You can see in the pullback that I place the camera (with the
strap secure around my neck) directly over the head and use
live view. I make sure I can see the LCD so that I can focus and
compose the image.
When I place the baby on her back, I make sure to move around and
capture different angles to utilize the nice directional light. This
includes using a macro lens if you have one. (In the pullback note the
gray blanket I use for my next pose was already set up under the fur.)
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SOURCES
Background support system: Impact, 12’ wide, $99,99, bhphotovideo.com; spring
clamp: Pony 6” jaw 2” opening, $3.58, Home Depot; beanbag, 40” diameter,
$89, thecompanystore.com; fur: Shag Greek Flokati rug, rugsusa.com, starting at
$210; wrap: Tissue knit scarf, $12.50, vanklee.com.

SOURCES
Hat: Mad About Color, etsy.com/shop/madaboutcolour;
blanket: Felicia throw in gray, Ikea.
myclickmagazine.com
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Capture & Calibrate
For The Cure.

Dixie Dixon

Perfect Color from Capture to View to Edit
SOURCES
Blanket, cream, Marshalls.com; receiving
blankets, Babies”R”Us.

Head on Arms
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X-Rite is partnering with the Breast Cancer Research Foundation for the Calibrate & Capture For
the Cure campaign with PINK ColorMunki Display and PINK ColorChecker Passport Photo
limited collector-editions.
X-Rite will donate 20% of the sale price for
Pink Calibrate and Capture for the Cure
collector-editions to the Breast Cancer Research
Foundation. Available online at xritephoto.com
and at X-Rite resellers while supplies last.

BEHIND THE POSE

When I move the baby from her stomach or the curled pose to the head
on the arms pose, I take the opportunity to change blankets. I have my
next blanket all ready to go underneath the grey one. I place a blanket over
the baby, pick her up, then throw the gray blanket over the background
stand uncovering the cream blanket that’s already set up.
I lay the baby in the middle of the beanbag and pull back the blankets so
I can create a pillow for the baby’s arms to rest upon. As you can see in
the pullback, I fold some receiving blankets on the long side and place them
under the blankets. Then I push down on the beanbag where the baby is
lying to create a little pocket for her bottom to rest. The next part is tricky.
While standing up over her, I gently lift under her arms with my fingers,

Accurate Color The First Time, Every Time!

while supporting her head with the palms of my hands and my thumbs,
and position her arms so they are on top of each other and rest them
on the pillow I created. I keep a hand firmly on her head while I sit back
down to refine the pose.
You want the wrists, not the hands, to overlap. If the elbows are too far
apart, the pose will not look right. Last but not least, try to bring the chin
up and forward so it doesn’t get buried in the arms. If the pillow you created
underneath the blankets is even, the head should comfortably rest on the
arms. If you are having any trouble, use a finger to hold the head up while
you take the image and remove it in post-processing later.

For more information vist:

calibratecolor.com

Color Perfectionists Unite

BEHIND THE POSE

Froggy

It’s a nice transition from the head-on-arms pose to the froggy pose. I
remove the pillow underneath the blanket to make the surface even and
rest the baby’s head to the side while I try to bring the toes forward and
the knees out. If the baby starts to cry, I usually leave the legs tucked back.
At this point in the session, I’ve gone through a handful of poses already
so the baby may be getting hungry. If you can bring them out though, it
adds a nice visual balance to the frame and is the reason for the name of
this pose. The legs out to the side look like frog legs!
While the baby is lying down, adjust the hand that is resting between
the blanket and the head. I open the fingers so they cup that side of the
chin. Then I do the same to the other side. With one hand, I hold the wrists
together and with the other, I support the back of the head while bringing
the baby upright. The most important part of this pose is keeping the wrists
together; they create the couch for the chin to sit in. If the wrists come
apart, the pose will look sloppy and the head will be harder to support.
Once I get the baby in the pose I want, I have Mom or Dad replace my
hands with one of their hands supporting the baby’s wrists and the other
hand supporting the baby’s head. I compose the image and then ask the
parents to gently remove the hand holding the head, put it back, then
remove the other hand holding the wrists. Once y ou compose the initial
image in your viewfinder, do not move. Stay where you are so your
shooting angle doesn’t change. This will make merging the images together in photoshop later much easier.
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BEHIND THE POSE

Awake

The last thing I do at every session is try to get an awake image. I find it funny that we spend so much
time in the beginning getting our babies to sleep and now we can’t wake them up! Parents really love
images with their baby’s eyes open. In the beginning of the shoot, if she is awake while she is swaddled,
I’ll capture some shots of the baby with her eyes open. However, if she cooperates, she is probably
asleep most of the time. When she does open her eyes, you want to overshoot a bit since babies don’t
focus her eyes. You’ll find that out of five to 10 images, only one or two have the eyes focused on you.
If the baby doesn’t wake up right away, it’s a great opportunity to add some more variety to the
gallery. What I love about the end of a session like this is I can go with the flow. I already have
the posed images I want, so I can either experiment here or let the baby guide the last few poses.
Fortunately with this little girl, I am able to capture some sweet smiles.
Once she opens her eyes and is awake, you can see she curls her little hands up in fists and
waves them around.
I call the images here a safe pose. The perfectionist in me wishes the hands would relax a bit, but I
capture it as is anyway. She is hungry and doesn’t enjoy me trying to wrap her up again. I take safe shots
for every pose I shoot. When I get the pose close to where I want it, I take the safe shot, then look for
anything that can use a slight tweak. If the baby moves while I’m making that little adjustment, I already
have an image I can use and move on to the next pose.

SOURCES
Fur: Shag Greek Flokati rug, rugsusa.com, starting at $210; wrap: Tissue knit scarf, $12.50, vanklee.com.

Alicia is a wife, mom, photographer, baby
whisperer, engineer, daughter, sister and Jersey
girl. She was born in Seoul, South Korea and
came to New Jersey when she was adopted at
two and has never left! For over six years, she
balanced a successful photography business
with a full-time career and family. In 2013, she
merged her passion for newborn photography
with teaching by creating Click Photo School’s
Newborn Photography workshop. Alicia’s
newborn work has been featured around the
world in over a dozen languages from the
Daily Mail to My Modern Metropolis.
myclickmagazine.com
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Because you were there, too
TIPS, TRICKS AND IDEAS FOR
INCLUDING YOURSELF IN FAMILY PHOTOS
Words & photos by Sarah Wilkerson

“Yes, honey, I was there,
too. I was the one
taking the pictures.”
Is that the way you want your children to
remember you? As the ghost in the frame?
We all talk about how important it is to
document life, to capture memories for
our families, to have a visual history of the
day-to-day because the years are fleeting.
Well, I have news for you: You’re a part of
that. You need to be in pictures.
So you don’t like to have your photo taken, huh? I don’t,
either. Get over your vanity. I say that lovingly. Take a shower,
put on a little makeup, throw on that shirt you love but never
wear because you’re afraid someone will wipe his little ketchupsmeared face on your shoulder. This goes way beyond pictures —
when you feel good about the way you look, your whole attitude
changes for the better. Take care of yourself. Or don’t. Maybe
you don’t have time to blow dry your hair today. Your children
don’t care. What they will care about is that they can see what
their mom looked like at 25, 35, 45 and 55; that she played with
them, that she gazed at them lovingly, that she laughed
with them… capture that for them. We need more than just
the memories. We need pictures. You know that better than
anybody. Stop making excuses.
Not sure where to begin? I’ve got you covered…
1. Haul out the Tripod. It’s not necessary, but it sure does help.
You could certainly hand your camera off to a willing helper
or set up a mountain of books to get your camera to the right
height, but a tripod allows you to really be in control of the shot
as you fine tune your settings and work to get your framing just
so. In many cases, it’s also much more secure for your camera.
For my own purposes, a tripod is a necessity.
2. Choose Your Setting, Then Choose Your Settings. Identify
your setting and prepare it as you would for normal shooting.
Pick up (unless you’re going for that this-is-what-our-house-reallylooks-like feeling), pay attention to your light as you choose
your camera’s vantage point, and try to avoid a lot of unnecessary
background distractions in the frame, especially objects that
could potentially appear to come out of your head once you place
yourself in the frame. Then set everything you can before
even bringing the other subjects onto the scene: aperture, ISO,
shutter speed, and white balance.
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“I encourage you to allow yourself to

BE THE MAIN SUBJECT.”

3. Prefocus. Prefocusing is key. If it’s a more
formal group photo, this is fairly easy (focus on
someone else, then join the group yourself), but
even if you’re capturing more candid moments,
you can ask someone else in the group to stand
still for a moment so that you can prefocus (or
even use a stand-in such as a stuffed animal
just to get the camera focused approximately
where you will be located). After prefocusing,
be sure to set your camera’s focus to manual. If
you don’t, your camera may re-autofocus on
the wrong plane when the camera actually fires.
4. Close Down. Use a smaller aperture (higher
f-stop) than what you’d normally select for the
scene. I usually close down by one to two stops
as compared to the aperture I’d choose if I could
focus and fire during normal shooting. The last
thing you want is finally to get an image of yourself you love, only to find that your face isn’t
quite in focus. Hedge your bets with a smaller
aperture. For a full body self-portrait with my kids
fairly close by, I’m often shooting at around f/5.6.
5. Let Your Child Press the Shutter. If you
have a child four or older (or younger than that,
if you’re a brave soul!), let him play photographer
a bit. Place your camera on a tripod or identify
a specific spot for your child to stand, then preset
exposure, white balance, and focus. I also recommend turning off continuous shooting, else your
child is likely to fire off dozens of shots in quick
succession. Next, show your child what button
to press, and take your place in front of the
camera. You may be surprised how seriously
children take the job of “photographer!”
6. Use a Remote and the Timer. We’ve all
seen the images in which the group is smiling
nicely at the camera, and there’s a blur of clothes
and hair entering from the left side of the frame.
Don’t be that blur. You can, of course, simply give
yourself a little more lead time with a longer
timer setting, but you’re still running back and
forth between the camera and the group. I
recommend getting yourself a remote… then
adding a short timer setting. That way, you have
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time to tuck the remote in a pocket or set it to
the side before the camera fires. You’re not running back and forth, and you can pose naturally
for each shot instead of producing a series of
images with your remote-clutching-fist (you’re
not fooling anyone) pointed at the camera.

7. Hand Off the Remote. Like letting a child
physically press the shutter button on the camera,
letting the child be in charge of the remote
allows him to feel invested in your “session”
together. It’s a fact of life that kids love anything
with buttons, so you’re also more likely to get
more extended cooperation (and consistently
cooperative sessions down the road) if you let
him be involved in this way for at least a few of
the shots. (P.S. Husbands love remotes, too.
But you already knew that.)
8. Use an Interval Timer. Better than the
remote/timer combination, especially for lifestyle
or candid photographs, is an interval timer.

While interval timers are traditionally used for
time-lapse photography, they work beautifully
for capturing a series of self portraits, firing
automatically at your specified interval. That
means that you and your family can relax a
bit in front of the camera and perhaps even ignore
it, letting it fire at will much like a third-party
photographer would photograph you. Newer
Nikon models have a built-in interval timer;
to date, no Canon DSLRs have native interval
timers. However, you can purchase external intervalometers for most any DSLR. I typically set
mine to shoot 25 images at 10-second intervals.
9. The One-Person Rule. When you’re taking
photos with more than just one other person,
arrange it so that one person is doing something
different than all of the others. Depending on
the setup, it can allow that person to really shine
and be the subject of the photo. I encourage
you to allow yourself to be that main subject.
Some ideas: a) You look at the camera, but ask

“THESE ARE THE MOMENTS
I’M EXPERIENCING
AS A MOTHER.
They don’t just capture my observations, they truly capture
my experiences and most importantly, my involvement with my family. ”

your family to look at you or one another;
b) You sit (or stand) still, but have your children
run, dance, or jump around you; c) You face
the camera; kids face away.
10. Get a New Perspective. Set the tripod up
low (kid height) so that full-body shots don’t
completely include the adults. Or set things up
so that you’re shooting from behind. Or pull
way back to get a ton of context as your family
prepares dinner in the kitchen or plays together
in the backyard. Get creative. You don’t all have
to be smiling and facing the camera. Sometimes
it’s great to capture life unscripted.
11. Document your Day. Charge your battery,
load a fresh memory card, mount your camera
on the tripod, and spend one day setting it up
and shooting lifestyle scenes wherever you go —
from breakfast to bedtime. This will be easiest if
you’re spending the day close to home. Not only
is it a fantastic documentation of life that you
and your children will surely appreciate having,
but it’s a great way to start really paying attention to your surroundings, such as the color and
quality of the light in the various rooms of your
house at different times of day.
12. Shoot Your Own Perspective. This one
doesn’t require a tripod. I am talking about
going beyond your regular hidden position behind the camera and shooting yourself actively
involved in your scene. Basically, I want you
to bring some limbs into the frame! It helps to
have a wide angle for these shots, which are
some of my personal favorites… THESE are the
moments I’m experiencing as a mother. They
don’t just capture my observations, they truly
capture my experiences and most importantly,
my involvement with my family. I close down
quite a bit for these shots, since my depth of
field usually needs to extend from behind the
camera (where I’m located) out towards the
other subject(s) in the frame.
13. Use What You Know. Most of the same
rules apply here that would apply if you weren’t
in the frame. Don’t be above bribery to get
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extended cooperation, make sure kids are well
fed and well rested, and wipe faces and style
your subjects ahead of time (if that’s something
that’s important to you).
14. Have Fun. It may sound obvious, but allow
yourself enjoy the experience. While I emphasize not putting off your pictures until “tomorrow”
(and tomorrow, and tomorrow), also keep in
mind there will probably be more opportunities

to set up these “sessions” if this one doesn’t
work out. This probably isn’t a one-time deal, so
if your kids truly are not cooperating or you just
can’t get into it, cut yourself some slack. Odds
are that your goal here is not to document tension or holding your three year old in a headlock
to keep him in the frame (unless that sounds
like fun to you). When it’s no longer fun, cut your
losses and go upload your card… I bet you got
some unexpected keepers anyway.
myclickmagazine.com
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4
great ideas for your
family sessions
1. Have everyone make a silly face or do a silly pose. It may
not produce the picture you want to hang over your
living room mantle… but then, again, it may. Either way, there’s
a good chance it’ll help you and your family loosen up.
2. Ask your kids to deliver the same expression that you
do, or play Simon Says with them. It’s a great way
to get them to engage with you instead of with the timer
light flashing on the camera.
3. Let someone else be the director. Ask the oldest child
what she wants to do, or have your youngest give everyone
else instructions for posing or making a certain face.
Letting your children be the boss for once makes the experience fun for them, and they may just think of something
fantastic that never would have occurred to you.
4. Make sure everyone is touching, especially if you’re posing.
It’s a classic rule of family portraiture, and —
yes, it still applies here.
—S.W.

Sarah Wilkerson, Click &
Company CEO, shoots with a
Nikon D810 and particularly
enjoys everday storytelling and
atmospheric color photography.
Gifted in teaching, she instructs
Click Photo School’s upper-level
composition courses (“Elements
of Design,” “Composition and
Creativity,” and “Story and Vision.”)
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The Daily Project is full of inspirational imagery.
“
ONE OF THE MANY BENEFITS of being a Click Pro
is having access to this incredible resource to
SHARE MY WORK WITH THOUSANDS OF OTHERS.”
Emma Wood

–MEGAN LOEKS

Nadeen Flynn

Sue Sonnenberg

TAKE THE NEXT STEP.
Image by Megan Loeks

A P P LY TO CL I CK P RO.
Use the code pro2017 to save $10 on your
application until February 28, 2017.

a modern network of highly skilled photographers
apply at clickinmoms.com/click/click-pro

How to land the

first spot on Google
IN SIX MONTHS OR LESS

Making it on the first page of Google results,
let alone the first spot, is typically considered
the Holy Grail for small business owners.

Many photographers complain about the lack of exposure on
Facebook, but they usually aren’t taking full advantage of another
free source of exposure, Google. Although finding your website
listed on the first page of Google won’t happen overnight, it can
and will happen in a short period of time if you focus your
time on blogging, creative writing for your target market, and
sharing your blog for more results!
We have all been there. We have hundreds, if not thousands of
fans on Facebook, but we post a picture that we love only to find
that it has only been seen by 100 people or less. I posted a link
to a blog post last month and was extremely disappointed with
the results. Only 70 people were shown this photo, and only one
person “liked” it.
Conveniently, Facebook places a bright blue button right next
to that pathetically low number of “people reached” and encourages you to push “Boost Post” to get your images and content
seen. Although there are some benefits to marketing to Facebook
users, I have found far more success in putting my energy and
time into marketing myself on Google, as a result of having strong
content on my website and blog.
Search Engine Optimization (SEO) can sometimes be intimidating and overwhelming, but it doesn’t have to be. I remember
when I first turned my love of photography into a business I was so
overwhelmed by everything that went along with it. A friend asked
if I had thought about SEO and how to use it to my advantage. Even
as someone with an MBA, I hardly knew what SEO was and the
thought of it terrified me. It turns out it doesn’t have to be scary
and can actually be quite simple if you have the correct tools to get
started. I had the website and the blog, but I wasn’t taking advantage
of the fullest potential of either. When I searched for “My city +
Newborn Photographer” I don’t think I saw my website listed until
page 4 or 5 of Google. Based on a recent study completed by a company called Chitika, only 4% of Google users click past the first page
of results and only 0.1% make it to page 3 and beyond. Obviously,
being on page 4 or 5 made it difficult for potential clients to find me.
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WHERE DO
YOU START?

Write! You need to blog as often
as you can. I recommend blogging
at least once a week, and as
youget more comfortable with it,
increase your frequency. I had
blogged before, but not as often,
and the content within my blogs
weren’t getting me anywhere. I
think I blogged every session I had
that month plus some previous
sessions that I hadn’t blogged yet.
Blogging was my nemesis; I
always had excuses for why I didn’t
blog often. “I’m too busy,” or
“I’m not a good writer.” I had used
every excuse in the book. But,
once I got into the groove, SEO
and blogging started to become
a lot less intimidating and a lot
more comfortable.

Words & photos by Stephanie Horton

WHAT DO YOU
WRITE ABOUT?

This is the most important part.
Make sure that you are writing
material that will deliver the most
value to your prospective clients.
Google can tell when you’re writing
just for the sake of writing. Value
of content is the biggest key to
increasing your organic rankings
on Google. You want to make sure
your content within your blogs is
finding its way in front of your potential clients. A good way to ease
into blogging is to make schedule.
If you are slow one month, include
blog posts that may not only be
current sessions but something that
might interest your prospective
clients. Your clients send you questions weekly. Think about what they
are asking and write about it! “What
to wear,” “5 reasons why you should
hire a newborn photographer (or
whatever your specialty is),” “3 tips
to preparing for the perfect photo
session.” Not only are these great
ways of getting content out there
for better SEO, it is a great way to

Stephanie Horton is an Air Force wife, mother of
two kids, and four animals. She is based in Colorado
and specializes in birth, newborn and family
photography. Visit photosbystephanielynne.com.

have a spot to refer your clients to
when they ask you similar questions, which will ultimately save you
time in the long run!
After writing a blog post titled “5
reasons why you should hire a birth
photographer,” updating some
keywords within my website content, and blogging my birth sessions
consistently, I quickly soared to the
first spot on Google for my city’s
birth photographer.
Last fall, when I offered mini
sessions, I posted the details and
sign up sheet on my blog instead
of only creating a marketing piece
and posting it on social media.
After posting the blog, I posted a
link to the blog on my social media
sites and invited followers to view
the blog for more details and to
book their sessions. This ended up
landing me the first spot on Google
for my city’s mini sessions. Eighty
percent of my clients that booked
a mini session last fall told me they
found me on Google.
Sometimes when I search for
one of my top keywords I will
find my page listed three or more
times on the first page of Google,
increasing my chances of being
clicked on, even if I am not the
first listing. Notice this keyword
search for Newborn Photographer in my City. I am not first or
second on the list but I am listed
three times in spots five, six, and
seven. This gives viewers more
opportunities to click on my page,
even if it isn’t in the first spot.

HOW DO YOU
INCORPORATE
KEYWORDS
IN YOUR BLOG?

When writing and using keywords,
don’t try to outsmart Google, it
isn’t possible! My main advice is
write a blog post as if you were
talking to someone in person and
as descriptively as possible. Use
keywords throughout your writing
rather than only tagging keywords
in the end. Google will know if you
are trying to trick them by tagging
a lot of keywords. Instead, use
your keywords in your writing and
be as descriptive. Search engines
generally will draw from the first
200 words within a page or blog
post. Because of this, it is very
important that you make sure your
keywords are used in your description at the beginning of your blog
post. It is also extremely important
to consider the use of keywords in
your headings or titles. These titles
should be short (1-5 words) and
contain keywords potential clients
will likely be searching for.

WHAT TO DO AFTER
YOU BLOG?

Why write a blog if people aren’t
reading it? The first thing you want
to do after writing your post is
share it! Share it on social media
during peak times. When sharing,
make sure you make it easy for
people to access, and give them a
reason to click the link., like “You
won’t want to miss this adorable
nursery.” Typically, I will only share
one or two sneak peeks from a
session on social media, building
anticipation with my clients and
their family/friends. I finally end
with a blog post with more of my
favorite images. I will always post
this blog before sending my client
their digital files. That way, this
is the first place they are seeing
them, falling in love with them, and
hopefully sharing a link to your
blog on their social media pages.
The more interaction you get on
your blog posts, the faster it will
help increase your SEO.

PUT YOURSELF
OUT THERE

Stop all the excuses and get to
writing! Practice makes perfect
and we all have to start from
scratch at some point. Keep in
mind, Google and other search
engines are constantly updating.
Just because I am in the number
one spot today, doesn’t mean I
will be there tomorrow. The key
is to stay on top of your blogging schedule and update often.
Google favors websites that are
updated more than once or twice
a year. Most importantly, remember that value of content is what
matters the most. If you provide
it and are pointing your current
and potential clients in the right
direction, visitors will respond.
Follow these steps and you will
soon see your name at the top of
the list on Google.

NEED
MORE?

Last summer, I stumbled upon a workshop at Click Photo School, called “Internet Marketing, SEO & Online
Presence,” taught by Beth Wade. I wasn’t making a lot of money from my business and I was
having a hard time justifying the money for a workshop, so I almost didn’t register. After reading some
of the reviews I convinced myself to join as a study along. It was a game changer for my business. I will forever
be grateful for everything I learned from Beth and her wonderful course. And earlier this year
I started offering business mentoring as well. Come visit me at photosbystephanielynne.com.
myclickmagazine.com
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Save up to

Make
your photo
WEBSITE
memorable
in 4 steps

Helpful photo education & inspiration
await in every issue of Click!
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2. KEEP IT SIMPLE.
Steer clear of overly flowery
words or redundant phrases.
We all want to have great
SEO so that people can find
us, but using the same
keywords over and over, in
an unnatural way, confuses
your viewers and makes
them more likely to click
off of your site. “Minneapolis Family Photography”
is much easier to read and
digest on a homepage tagline than, “Rebeccah Parks
Photography photographs
families, newborn and
maternity clients in her
Minneapolis, MN studio and
also on-location throughout Minneapolis, MN.”
3. BE CLEAR.
Consider how someone
who might not be very
familiar with the current
photography industry
would interact with your
site. As much as we want

off
THE COVER
PRICE

START YOUR SUBSCRIPTION NOW!
3 GREAT REASONS TO SUBSCRIBE

• Real world photographic tutorials, instruction and guides to help you take your photos to the next level.
• 100s of beautiful images to inspire you
• Unlimited access to the digital edition so you can take Click on-the-go

SUBSCRIBE NOW

Words & photos by Rebeccah Parks

1. KEEP IT CLEAN.
Not every inch of your
website should to be filled
with photos, text or background images. Minimalist
websites are popular right
now because of their clean
look and emphasis on the
photos themselves. Stick to
design layouts that offer
white space as it helps your
images stand out and
better tell the story of who
you are as a photographer.
You have less than half of
a second – yes, half of a
second! – to make your first
online impression and
you want it to be one of
thoughtful composition
and gorgeous imagery. Display your best work, with
ample white space and
clean fonts for a visually
appealing website.

33%

to infuse a sense of value
and worth into our offerings, doing things such as
calling your pricing page
“Investment” - instead of
a much more widely understood “Pricing” - might
actually deter clients.
When in doubt, use plain
language and simple
sentences for a best first
impression.
4. KEEP IT CONCISE.
I photograph families,
children, newborns and
maternity clients, so I
put those categories front
and center on my home
page. You don’t want to
confuse viewers on what
your target market is or
what kind of images they
can expect to get with you.
If you shoot newborns,

put your best newborn
work on your homepage;
if you shoot weddings,
put wedding images on
your main image. You
can always fill your blog –
which should be separate
from your static homepage - with posts from
all of the varied sessions
you might take on, but
for your first impression
you want to be concise
about what you specialize
in. Be a master of one to
three types of work, and
do them well, instead
of trying to be the best
family-child-senior-boudoir-lifestyle-weddingnewborn-toddler-maternitydocumentary-fine art
photographer around. You
will seem indecisive cramming your homepage with
too much; be focused and
purposeful in your offerings and display that work
proudly on your website.

Rebeccah is a Minneapolis,
Minn., based natural
light photographer focusing
on families, children, and
newborns. Her personal work
centers around fine art
and children’s photography
and she draws inspiration
from the daily ups and downs
of being a mother to my
one elementary school aged
daughter and the vibrant, lively,
and diverse city of Minneapolis.
Visit Rebeccah online.
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Is your “ABOUT ME” page as
powerful as it should be?
Words & photos by Kellie Bieser

RECENTLY I SET OUT ON THE TASK OF OVERHAULING MY
BUSINESS WEBSITE. There was so much to consider: imagery, fonts,
color scheme, wording, layout. It all was a little overwhelming and
yet I enjoyed it because it was a way to share my work with the world.
What I did not enjoy, however, was creating my “About Me” section.
In fact, I strongly considered excluding it altogether! I am a photographer
because I enjoy being behind the scenes with the attention directed
toward my work — not me. There was something that felt so strange about
having a whole page dedicated to the person of me rather than my
work. I mean, people don’t care about who I am, right? They just want me
to make them look pretty in pictures, right? …Right?
Wrong! Of course potential clients want to see my work and the colors
and fonts of my page reflect my style of shooting. But as much as these
prospects are hiring my talent and skill set, they are also hiring me. They
want to see my face, know my likes and dislikes, and feel like we could be
friends. They want to feel comfortable with me and honestly, it makes my
job a whole lot easier if we are a match on a personal level as much as
we are on a stylistic level. So I decided not to skip the “About Me” page
after all, but I wanted to do it right. With little research, I found some
photographers who have created artist biographies that I love. Here are
a few of my favorites and what they do best:

4
3.) FIT YOUR WORK.
stephanierausser.com/profile/1/caption
Stephanie Rausser is a storyteller with her imagery, so it makes sense that
her “About me” section would read like a story. From the collage of images
encapsulated in a heart to the story of her birth to the story of her falling
in love with photography, we get a sense not only for who Stephanie is as a
persona but also what drives her as an artist.

1

4.) KEEP IT SIMPLE.
angelarossphotography.com/meet-me/
Angela Ross’ profile reads in short, simple sentences. Double-spaced
and easy to digest, it gives us a detailed glimpse into who she is without
overwhelming us with paragraphs of text. Flanked by a sweet photo
of her with her family, it is a short and sweet “About Me” that invites us
to read the whole thing.

1.) DON’T LET THEM MISS YOU.
brethurston.com
As soon as you land on Bre Thurston’s homepage, you find her sweet face
and a little blurb about her. It’s as if we have walked up to her house and
she has met us at the door like the perfect hostess. Immediately I feel like I
am her friend. As I navigate further into her site, I can find a longer version
of her bio with larger pictures, but I love that she introduces herself from
the beginning before selling us on her work.
2.) BE REAL.
dylandsara.com/about-us/
Dylan and Sarah do such a fantastic job of introducing us to themselves as
people and as artists. Their self-portraits are simple and their words are a
peek into their quirks, passions, and motivations as artists. Their words fit their
brand and create an authentic overall experience for their potential clients.
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5.) THE WHOLE PACKAGE.
inbedwithsue.com/#about-sue
Sue Bryce is the queen of successful self-promotion. She finds the perfect
balance between letting the world know she is an expert in what she does
and yet remains approachable enough that we could all be her friend. It is
no surprise that her “About Sue” page is perfection. It includes a big beautiful shot of her, a list of her accolades, a glowing review of her work, and a
video of her in action. It is a multi-media peek into who she is as a professional, impressing her clients with her expertise and making them want to
be a part of her experience.

Kellie Bieser is a wife, mother, and artist based in Columbus, Ohio. Armed with
a Nikon D750, Df, and a happy collection of lenses, she strives to not only capture faces and places but also the feelings and emotions that define a particular
moment in time. Assisted by a bottomless cup of black coffee, Kellie likes to
spend her time away from the camera running, reading, and playing in the yard
with the kids. Visit Kellie Bieser online at shutterandglass.com.
myclickmagazine.com
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Hide a newborn studio
IN YOUR LIVING ROOM
Words & photos by Chavi Malka

I’M PASSIONATE ABOUT POSED NEWBORN AND BABY PHOTOGRAPHY.

I had one problem, though. If I wanted to be in business, I needed
to have a dedicated studio space for my props and equipment. My
home is very small, and occupied by a bunch of lively little children,
so I did not think a home studio was an option. But due to high real
estate costs, renting a storefront location with enough space was not
a reasonable choice either.

I had to make it work. So, my home it was. The main room in our home
is a 400 sq. ft. room. That room already functions as our living room,
dining room and family room – all in one. Adding “studio” to the list seemed
impossible, but I was determined to make it happen.
I’m pretty happy with how it turned out and I’m excited to share
how I pulled it all together with you! Here’s how I hid a fully functional
newborn studio in my living/dining room:

1. MAKE MORE SPACE:
The first thing we did was get rid of our big, cozy,
sofa. That was our biggest “sacrifice”, but it
added loads of floor space! We replaced it with
a nice smaller sofa, which is also lightweight,
so I can easily move it around for sessions as
needed. We also added two comfortable chairs
with a mini fridge between them for cold drinks,
a snack bar and a coffee machine, to create a
parent lounge/seating area. (I sneak coffee from
there way more than I should!)
2. LIGHTING:
This was a real problem. The room only has a few
small windows, which provide inconsistent
light. When the sun shines through, it’s too harsh.
Aside from not being able to use the natural
light, I also needed to block it out. We used roomdarkening shades to accomplish that.
3. CONNECTING ROOMS AND COLD AIR:
Another problem I faced was keeping our home
warm enough for newborn sessions during
the cold winter months. The room I would be
using as the studio connects to my kitchen and
an entrance room (both poorly insulated), so
keeping the room warm enough was a real
struggle. The solution we found was accordion
doors! They trapped the additional heat from
space heaters in the room while blocking out
the cold air from the connecting rooms. They
are cheap, easy to install, barely take up door
space while actually doing the job.
4. ACCESSIBLE PROP STORAGE
(the hidden studio in a closet!):
This was the most important aspect. How in
the world was I supposed to have all my props,
backdrops, lighting and other equipment in
my living room? I needed them out of my kids
reach, but easily accessible during photo
sessions. I mulled over this one for a while
until I figured a way around it.
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I have one 12 foot wall at the edge of the room.
We built a 12 ft long by 28 inches deep closet
against it. It’s a dual function closet, since it
contains everything inside and also hides my
hanging seamless backdrops! More about the
seamless drops in the next part.
Inside the closet, I have an Ikea shelving
system to hold my props, fabrics, flokatis, and
other miscellaneous items. I put smaller props
in containers from The Container Store, which
fit in the shelves perfectly! Along the top, I store

bigger props like buckets, crates, etc. To the
left, I used a laundry rack I bought at Target. It’s
perfect for hanging maternity gowns, girls’
dresses, and for hanging my headbands and
tiebacks. I also store my light stand with strobe
there. To the right, I store the PVC pipes I
use to hold fabrics over my beanbag, paper
backdrop rolls and other miscellaneous items.
(The beanbag is stored in my basement when
not in use, it’s the only item I need to pull
out of hiding for newborn sessions.)
myclickmagazine.com
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“ Bottom line, Fundy takes something that

- Click Magazine

CONVERTS INTO
A FULL FLEDGED
STUDIO WHEN
NEEDED!

5. BACKDROPS:
Hanging seamless backdrops: This was another
‘biggie’ I had to figure out. It was really important
to me to have a seamless paper backdrop, but
having a system like that permanently installed
in my living room was obviously not an acceptable choice. Then it hit me! I could install it on
the inside of the closet above the door frame!
During sessions, I can easily pull it down for use
and when I’m done, just roll it up, close the
doors, and there would be no trace of it in sight!
We had the closet built with a 10 foot wide
opening. (It needed a strong crossbeam to avoid
needing a support beam in the center of the
doorway.) Then, we used accordion doors for
the opening. These doors are pushed all the
way open, they leave an opening wide enough
for my seamless to pull through.
Hanging additional paper backdrops: The
room was too small to add extra backdrop
stands. I wasn’t interested in the hassle of needing to set that up for every session either. At first
I tried taping paper drops to my wall, however,
it was really cumbersome and was actually ruining
my drops. I was really excited when I found a
tip on Facebook to use heavy-duty magnets to
simply attach the backdrops to the wall. It works
like a charm! We screwed wide metal washers
into the wall for the magnets to have a nice
surface to cling to (BTW – they still need to be
painted so they’ll be camouflaged with my wall).
I can easily put the drops against the wall with
the magnets holding them in place. I must admit
that it’s almost fun switching backdrops now!
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is cumbersome and time consuming and
actually makes it fun, easy and fast.

Our home is a “regular”
family space during
everyday life but magically

CLIENT SALES JUST GOT EASIER
Streamlined and stress-free client sales experience at your fingertips
Chavi is a newborn, baby & family photographer based out of Great Neck, Long
Island, NYC - just 30 min from NYC. She loves shooting babies & newborns
in her home studio, while offering outdoor children & family sessions when the
weather is nice. Visit Chavi Malka online.

Design beautiful albums and wall collections in minutes

Enjoy the speed of auto design while maintaining creative control
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7 STEPS TO SETTING UP A

Garage Studio
Words & photos by Alise Kowalski

DO YOU dream of creating lovely studioesque images but don’t
actually have a studio in which to shoot said images?

DO YOU pine for a clean, unencumbered space in which to shoot
living or non-living subjects?
DO YOU want to turn your dreams into a reality?

1

2

3

4

DO YOU have a garage? Do you know someone with a garage?
Is there a garage door open somewhere in your neighborhood?
If you answered yes to all of those questions, two things:
1. We are kindred spirits and we should probably go ahead and get
friendship necklaces.
2. I am about to help you make your dreams of studioesque images come
true from the comforts of your very own (or someone else’s) garage.

If the thought of taking photos in your garage makes your cringe, I don’t
blame you. However, I assure you that it is not only possible to create images in your garage, it is possible to create stunning images in your garage.
Garages hold beautiful light that can be easily manipulated and is available all day long, just like your dream studio location. And with just a few
tools and tricks, you can turn your “eh” garage into an “ehmazing” pop-up
studio. All you need is a messy garage (it will ONLY work in a messy garage… okay, okay, not entirely true but I’m choosing to believe it), seamless
paper backdrop and stands, spring clamps, gaffer’s tape, scissors, apple
box or stool, a willing subject or completely inanimate object (This setup
works perfectly for still life objects which do not require bribes. Bonus!)
and two hours of which you are in total control. I’ll walk you through my
garage studio setup step-by-step in my very own messy garage.

DISCLAIMER: I use my studio garage setup as a temporary shooting space,
sometimes I even take the setup on the road and set it up in a client’s garage
but it is not designed to replace an actual studio shooting space. I do plan
to one day have a more permanent professional studio space for clients void
of drill presses, gas cans, shop vacs, strollers and weed whackers. Until then,
for my personal work and some portfolio building, my garage works just fine.
This is my garage. Don’t worry, I know what you are thinking: that is
a beautiful garage. I should probably pin it on Pinterest. Despite the heart
palpitations and sweating that ensued at the mere thought of posting a
picture of my horrifying garage on the Interwebs, I wanted you to see the
real behind-the-scenes which might inspire you to look into your own
garage and say “oh yeah, I can work with this.” You can. I promise. So crank
up your favorite Spotify station and let’s get to it!

Alise is a modern portrait and documentary photographer focusing on photographing women and the ones they love. Alise believes
that all women deserve to see themselves as the beautiful, strong women their loved ones know them to be. As a (mostly) natural
light photographer, Alise loves creating beautiful, timeless images for her family and clients. When not doing spontaneous science
projects with her two little boys, Alise enjoys exploring the world around her, baseball, reading, traveling, writing, volunteering, frozen
yogurt, sewing, exercising, antiquing and playing serious games of Boggle and Monopoly with her two little nuggets. Alise and her
family live in Knoxville, Tennessee. Visit her at alisekowalski.com
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1. ASSEMBLE YOUR SUPPLIES.
• Roll of seamless paper
• Backdrop stands
• Sand bags (to keep stands steady)
• Gaffer’s tape
• Spring clamps
• Scissors
• Apple box or stool
• White laminate plastic floor sheet
(only necessary if your garage floor isn’t smooth)

2. SWEEP IT UP.

left and right, forward and back until I find the perfect amount of shadow
and light and build everything from there (Caution: if you have an east
or west facing garage, the rising and setting sun can be harsh. Wait until
the sun isn’t streaming straight into your garage). Typically, I position
the backdrop at a 30-45 degree angle to the open garage door and just
where the light starts to fall off since I want the backdrop a little darker.

4. SETUP PLASTIC FLOORING.
You only need this step if your garage floor isn’t perfectly smooth. It will
help create a smoother surface for your seamless paper and prevent
any texture from the floor from imprinting on your paper. Use gaffer’s
tape to keep the plastic laminate flooring in place.

The floor should be clear of rocks, dirt, oil or other liquid and pebbles.

3. FIND THE LIGHT.
To find just the right light, I stand where my subject would be and make a
fist, with my thumb and pointer finger facing the light. I move my fist to the
myclickmagazine.com
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5. SETUP STANDS AND BACKDROP.
My backdrop stands are wheelies which allows me to easily modify the
angle of my backdrop if I need to. To keep the stands from getting
squirrely and moving on their own, I use sand bags on the legs to keep
them in place until I need to move them.

6. UNFURL THE SEAMLESS PAPER.
Unroll your seamless paper so that you have about 3.5-4’ flat on the
ground. You want a soft, gentle slope, not a hard crease where the paper
meets the floor. Use the spring clamps on either end of the roll at the
top to prevent it from further uncoiling and use gaffer’s tape to secure
the paper to the floor.

7. POSITION YOUR APPLE BOXES/STOOL.
I like to position my subjects 2-4 feet in front of my backdrop seated on
an apple box at the same 30-45 degree angle to the garage door as the
backdrop. This allows me the flexibility to rotate my subject toward the
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light for more of a flat lighting scenario or away from the light for
Rembrandt or split lighting.
TA-DAAAAA! There she is in all her glory: my garage studio in
the midst of my messy garage. Almost as easy as growing a Chia pet.
But this garage studio can do something no Chia pet ever could:
create a serious “wowza” factor.
You can also use V-flats (polystyrene boards available at Lowe’s)
to have greater control of the light and create a little more drama in your
garage. Sue Bryce has an excellent V-flat tutorial on her blog. I made
the little V-flat feet using 2×4” wood and L-shape shelving brackets, see
image 8. V-flats are my go-to with clients because they are super easy
to setup and move to create the exact lighting scenario I want.
Now, hop to it, my friend! Your garage doesn’t like to be kept waiting.
Please share your garage studio images on Instagram or Facebook
and tag them #clickgaragestudio. I can’t wait to see what beauty you
uncover in your garage!

©willie kers

Free your subjects from their background on full frame with
delicious twisty, swirly blur. Twist 60’s vignette calls further
attention to anything you place within the large central area
of focus, for a timeless, vintage look.

visit your favorite camera store and get your hands on a Velvet 56 - lensbaby.com

Embrace the Mess
5 SUREFIRE PLACES TO
TAKE PHOTOS IN A MESSY HOUSE
Words & photos by Kellie Bieser

I once ran into an acquaintance at the local coffee shop who had seen my photographs on
Facebook. She was so nice and complimentary, but she said something that made me giggle: “I just don’t
know how you always keep your house so clean!” You see, I have four children. And in between the
laundry, books, papers, art projects, board games, sports equipment, and dishes, there is no keeping
this house clean. We could live in Buckingham Palace and you would still see the mess.
As I thought about it more, I started realizing I have a method to the madness. Over the years, I’d been
photographing in the midst of our mess. You see, I intentionally shoot in a way that highlights my
subjects and minimizes the distractions (re: messes). Sure, sometimes I clone-out a stain on the rug or
a fingerprint on the wall, but more often than not, I make the mess disappear in the camera.
Here are my favorite tricks for shooting in my perpetually messy house:

1. SHOOT FROM ABOVE.
Sure, sometimes my floor is messy. Usually, though, I can find a few square feet clean
enough to make it look as if the whole house is
clean. Using an overhead perspective to make
the floor the backdrop is a great way to give the
illusion of an expanse of clean floor.
2. SHOOT IN A POCKET OF LIGHT.
Exposing for your subject in a pocket of light
makes everything in the shadows disappear
into darkness. As long as you have that one
little spot in the light clean, no one has to know
about what is beyond it.
3. SHOOT IN FRONT OF A BRIGHT WINDOW.
Bright light coming through a window feels so
happy and airy that people will read it as “clean.”
Even better, you can use that light to blow out the
background and create a perfectly white backdrop in front of which your subjects can stand.
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4. SHOOT CLOSE… REALLY CLOSE.
When you fill the frame with your subject, the
area beyond them doesn’t matter anymore! Get
nice and close to capture the details of those
little faces or feet and forget about the mess
beyond the edges of the frame.
5. EMBRACE THE MESS.
Sometimes, the mess is where the beauty is.
While I often shoot to minimize our cluttered
house, I am also not trying to be something I am
not, so I shoot the mess too. Someday, I will miss
having a magically regenerating basket of dirty
laundry and will pine for the days of fingerprints
on my mirrors and Legos underfoot (wait… nevermind, I will NOT miss stepping on Legos!). By
shooting in a way that captures our lives in the
midst of the mess, I will have a little snapshots
of this stage of life to hold onto and a good
reminder that beautiful memories can happen
anywhere — even in my messy home.

Kellie is a wife, mother, historian, and the
woman behind the camera at Shutter &
Glass Photography based in Columbus, Ohio.
Armed with Nikon cameras and a happy
collection of lenses, she strives to not only
capture faces and places but also the feelings
and emotions that define a particular
moment in time. Sign up for her Click Photo
School workshop, “Before They Grow Up:
Photographing Childhood” here:
clickinmoms.com/cmu/shooting-216photographing-children.
Visit her at shutterandglass.com
myclickmagazine.com
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Save
time
with
our
20 FAVORITE KEYBOARD SHORTCUTS
Words & photos by Rachel Nielsen

No matter what program you use as a part of your post-processing workflow, discovering ways to save time
are always useful. After being in business for more than five years, I have my workflow down pretty well. I’m
always looking for ways to save time or improve my workflow if needed. Over the years, I have relied on keyboard shortcuts for Adobe Photoshop to take the extra clicks out of my workflow and save me time.
When I was first learning Photoshop, I made an effort each day to learn a new keyboard shortcut. I kept a
Post-it note pad right by my computer screen and wrote one down each day and stuck it to the bottom of my
screen. Years later, I can easily save several minutes on each image from the clicks I am saving by using the
keyboard shortcut. Here is a list of my very favorite Photoshop shortcuts to help me work smarter, not harder.

SAVE
CMD + S (CTRL + S - PC)
I use this a lot. It is a quick
and easy way to instantly
save your work.

HAND TOOL
Spacebar
Hold this down to instantly
change the cursor to a hand
to drag around your image
without having to change the
tool you are working with.

ZOOM
CMD + ‘+’ (PC: CTRL + ‘+’)
Zoom in 100%.
Cmd + ‘-‘ (PC: CTRL + ‘-‘)
Zoom back out.
UNDO
CMD + OPT + Z
(PC: CTRL +Alt +Z)
This will undo your last step
as many times as you would
like and is so quick. It is better than CMD + Z which will
only let you go back once.
For a full list of Photoshop
keyboard shortcuts, you
can find them all on Adobe’s
site: helpx.adobe.com/
photoshop/using/defaultkeyboard-shortcuts.html.

MOVE TOOL
V
Quickly switch back to the
move tool.

CROP TOOL
C
COLOR RESET
D
Sets foreground and background color to the default
black and white.
COLOR SWAP
X
Swaps the foreground
and background colors.
Especially useful when using
layer masks.
NEW LAYER
CMD + J (PC: CTRL + J)
Creates a new layer by copying the current layer.
BRUSH TOOL
B
Another great thing to know
when using layer masks.
BRUSH SIZE
Left and Right Bracket
Keys [ ]
This will increase and
decrease your brush size.
It works not only with the
brush tool but with the
eraser, healing brush, etc…

Folded, designer and two-sided style cards
seven foil colors to choose from
holiday, senior and thank you designs

Rachel Nielsen is a full-time wedding
photographer based in Salt Lake City,
Utah. She is a mom to 5 (including twins)
and is married to her best friend. She is a
Clickin Moms mentor and instructor of
Click Photo School’s “Mastering Manual
Exposure.” She's been in business since
2010. rachelnielsenphotography.com

BRUSH HARDNESS
Shift + Left and Right
Bracket Keys [ ]
Add shift and you can
increase and decrease the
hardness of your brush.
DESELECT
Cmd + D (PC: CTRL + D)
This will deselect your selection.
LAYER OPACITY
Numbers 0 through 9
(when a non-brush tool
like the move tool is
selected)
It will change the layer
opacity to the corresponding number (4 = 40%). 0
will make it 100%. You can
use the numbers to set the
opacity more specifically by
typing two numbers really
fast (28=28%).
Numbers 0 through 9
(when a Brush type tool
is active)
This works the same way
as the one above and will
change the opacity of the
brush. If you want to change
the flow opacity, add the
shift key.

FREE TRANSFORM
CMD + T (PC: CTRL + T)
This will create a free transform box around your layer.
Hold the shift key down
while dragging the corners to
resize to keep everything in
proportion.
SPOT HEALING BRUSH
J
This will bring up the spot
healing brush. Quick
and easy for correcting
blemishes!
GRADIENT TOOL
G
This will bring up the gradient tool. I love to use this
when adding more color to
my sky.
INVERT LAYER
CMD + I (PC: CTRL + I)
This will invert the layer.
I use this all of the time to
invert layer masks.
MERGE LAYERS
CMD + E (PC: CTRL + E)
This will merge the layers
down. I use this frequently
while editing to flatten
my layers.

differentiating quality, differentiating products
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LEARN THE 7 HABITS OF A

Successful
Photo

BUSINESS
Owner
Words & photos by Lena Antaramian

I love photography. And I also love the business side of running a photography business. Having had my business since
2008 I’ve developed a number of business habits that made
me efficient and (knock on wood!) successful.
1. SET FINANCIAL GOALS, A BUDGET & TRACK EXPENSES.
I am sure most of us got into this business because we love
photography, because it is our passion. However, photography business is still a business and as such, it should make
money. To make money (and more importantly to keep it)
you should have: 1)financial goals: so you know what you’re
working toward, 2) budgets: so that you know how much
you’re planning to spend, and 3) expense tracking to know
how you’re actually doing. (I recommend tracking your
expenses on a monthly basis. Then if there’s an issue (e.g.
your actual expenses are higher than planned, etc.) you can
address it immediately.
2. DELEGATE. I am pretty sure most of us started our photo
businesses as a one-person show. We wear many different hats; we are photographer, editor, PR, graphic designer,
admin, packager, etc., and sometimes it’s hard to give up that
control. But there are only so many hours in the day and your
time is best used in the area crucial to your business growth.
It may be hard to pay someone to do the work you know you
can do but you should think about how much time it will save
you and in return how much time you can invest back in your
business. (Examples include admin activities, bookkeeping,
photo editing, even selling!)
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“There are only so many hours in the day and

YOUR TIME IS BEST USED
IN THE AREA CRUCIAL TO YOUR
BUSINESS GROWTH.”

3. SEND OUT AN E-NEWSLETTER. This is
one of the easiest and best things I think you
can do for your business. Think about it as free
advertising. It allows you to share anything you
want with your clients: specials you may have
going on, new product offerings, calls to action
(e.g. time to start booking fall sessions is now),
etc. It’s a great way to showcase your recent
sessions so your clients remember just how
awesome you are. Start with quarterly newsletter and when you get more comfortable
with them, consider moving to a monthly basis.
4. CREATE AND FOLLOW A BUSINESS
WORKFLOW. A standard business workflow
is a great tool; it guides you through what needs
to be done for each client and ensures each
client gets the best customer service. It helps you
make sure you’re not reinventing the wheel
for every client or missing any important steps.
To create a workflow, use a word document, a
whiteboard or even a notepad to keep track of
your steps. Here’s a list you may want to include:
• Send out initial email (and follow)
• Send out contract and invoice
• Once session is booked, mail session packet
(digital or physical)
• Confirm session details a week prior to a session
• Post a sneak peek after a session
• Edit images
• Send out email about a viewing session
(for in-person sales) or online gallery
• Once the order is placed send out an order
confirmation emails with timeline for
the order/next steps
• Deliver/mail order
• Send out final follow up email
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5. USE STANDARD EMAIL RESPONSES.
If you look at your emails to/from clients you will
notice that a lot of them are similar. How many
times do you find yourself sending the same (or
very similar) emails over and over again? Emails
that provide info for sessions, gallery availability,
order summaries, etc. are pretty standard and
writing these from scratch takes a lot of time. It
makes sense to write them once (create a template) and then modify when necessary. Note
that I love my standard emails but I also make
sure to start and finish each email with a personalized note specific to a client.
6. SET BUSINESS HOURS. When you own your
business you want to provide the best customer
service possible and that can feel like you’re on
call all the time. Just because you can answer
an email or edit images at any hour does not
mean you should do it. Having set business
hours, even if you don’t have a physical storefront, is a great way to get more efficient and
create boundaries between your work and home
life. What those hours are depends on you and
your situation. If photography is your full time
business and you plan to work 40 hours a week
then 9 a.m. to 5 p.m. may be great hours for you.
If you are a primary caregiver to your children
and work around their schedule then hours when
the kids are in school (or down for a nap or
asleep) are good hours for you. Within these
business hours set time to edit, answer emails,
work on your marketing, blog, etc. And then do
your best not to work and be present in your life.
7. CREATE & FOLLOW A MARKETING PLAN.
A marketing plan is your high-level plan for a
year. It helps you map out all your promotions

in advance so you’re not scrambling at the last
minute. Creating a marketing plan may sound
complex but in reality it is pretty straightforward.
Simply list all the campaigns and specials you
want to do, plan out when you want to do them
and what tasks that are needed to get them
done! I recommend creating a marketing plan
in January, when things generally tend to
slow down. It’s a great time to plan out your year.

Lena Antaramian of Live Love Laugh Photos is an
award-winning photographer who specializes
in children and family portraiture. Her natural light
photography studio is located in Ridgewood, New
Jersey but she also services other towns in Northern
New Jersey and NYC Metro area. She is known for
combining lifestyle and fi ne art photography and
capturing candid moments in a timeless fashion.
She is a mom to two very different but equally
amazing twin girls, a wife to a smart and funny
man and a paw-rent to an adorable Wheaten
Terrier named Milie. She is a self-proclaimed bag
addict who loves her extensive bag collection, as
well as books, dogs, dark chocolate and sunny
spring days. Visit her at livelovelaughphotos.com
myclickmagazine.com
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Behind the Scenes
A G R O U P B R E A KO U T F R O M C L I C K P H OTO S C H O O L

PRICE for the clients you want

Have you ever wondered how some photographers create their magical images? Go on location with five artists to see
how they make extraordinary photographs with ordinary locations and light. See pullbacks, straight out of camera images,
processing videos and more as these amazing photographers share their secrets to getting the most out of every location.

Words & photos By Kristy Dooley

PRICING IS HARD. It seems easy enough to
use the same prices as other studios, or what you
think you should be charging based on comments
from well-meaning friends. You’ll be in trouble
before you know it. Pricing is personal; it’s critical
to be true to your own values and self-worth.
Tune into the mind of your ideal client. In
three words, how would you describe this client?
Does she value quality over quantity? What
does she want? What is she willing to spend for
quality? Does she want personal service and a
unique experience?
Everyone has financial priorities, so it’s important to consider those of your ideal client. With
most of the things we buy, there are different
price points. You can get a burger for a couple
of dollars in a drive-through, or dine on a $20
burger at a restaurant — two completely different experiences. If you owned a burger shop,
you could sell $2 burgers, but to stay open, you’ll
have to sell a lot of burgers every day. Likely
you won’t know your customers’ names, much
less what each one likes on her burger, so you
include packets of condiments with every order.
You collect payment, hand over the order, and
the customer drives away. Are these customers satisfied? Likely. They knew what they were
buying and wanted a quick meal, and so what if
the meal was just like everyone else’s. If you own
a dine-in restaurant that sells expensive burgers,
you’ll likely get to know your repeat clients by
name, or at least where they like to be seated.
You’re going to suggest items that will compliment the burger, and you’ll ensure not only
that the meal is superior, but the whole dining
experience as well. Sometimes you even surprise
them with dessert on the house.
Burger selling is obviously different from
photography, but the principle is the same. In a
high-end photography business, you need to go
that extra step to make the customer’s experience superior. You must be not only skilled, but
confident. You must be open to special requests,
and make accommodations (perhaps even an
installment payment plan). Your goal is for your
clients to walk away feeling confident that their
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VIDEOS

Hours of editing and demonstrations
from the presenters

“YOU NEED TO
GO THAT
EXTRA STEP
TO MAKE THE
CUSTOMER’S
EXPERIENCE
SUPERIOR.”
pullback

final image

THE WHOLE STORY
money was well spent with you, that the products and services they received were superior to
those available anywhere else. Most important,
they value that feeling. The benefits of this for
you are endless: Fewer clients, the opportunity
to establish relationships with those behind your
lens, the time to go the extra mile, and being

paid what you’re worth.
Put yourself on the other side of the equation. What would make you spend money
on a specific photographer, one whose prices
are a little higher than the amount you projected? If you can think like the clients you
want to have, you’ll find them.

Kristy Dooley lives in Vermont with her husband and two daughters. She has
a background in business, marketing, and education, and runs a successful
family photography business. Sign up for her two Click Photo School Workshops,
“Set for Success,” at clickinmoms.com/cmu/business-101-set-for-success/ and
download her breakout “It’s All in the Details,” at store.clickinmoms.com/allin-the-details-with-kristy-dooley/. Visit her at kristydooleyphotography.com

See pullbacks and learn how
each photographer achieved
their final images

MAE BURKE

eBOOK
Get to know each of the featured artists
through interviews and imagery

CANDICE ZUGICH

ELIZABETH BLANK

KYLA EWERT

MEG LOEKS

VI S I T C LI C K PH OTOS C H OOL.COM TO L EAR N MOR E

6 Tips for Creating an
Exceptional Client Experience
Words & photos by Jenni Maroney

I’ve been in business more than 17 years. At the
start of my portrait business, I often felt
overwhelmed by all the hats I needed to wear,
but at no time was I willing to sacrifice
the personal-touch customer service I provided
my clients. So I started to figure out how
I could create a one-of-a-kind and consistent
customer experience that wouldn’t
burn too much of my time, money or peace of
mind. Over the years, I’ve learned what tasks
I can outsource or delegate, but providing an
exceptional studio experience is really
up to me. The best part is that it’s not all that
hard to do. Here are 6 of my best suggestions:

With over 17 years of experience, Jenni Maroney specializes in simple
and honest newborn and children’s photography out of her Boulder,
Colorado boutique studio. She regularly hosts online “ladies night for
newborn photographers,” where she shares her best-kept secrets to
building a 6-figure photography business from the ground up. Her work
has been featured on Style Me Pretty, the Knot, and Click it up a
Notch, among others. Visit her at jennimaroney.com for more about
online photography workshops and 1:1 coaching sessions.
92

myclickmagazine.com

1. Make it easy
When I receive a fast response to an inquiry
I’ve made, I’m more likely to hire that company.
So when an inquiry comes in and you’re able
to respond right away, do so. If not, I suggest
replying within 24 hours (or 48 hours, if over the
weekend). Part of managing your time well is
knowing which tasks to prioritize; this is one of
those moments.
2. Manage the process
Clear and steady communication translates into
saving yourself a world of trouble and headaches down the road. As a full-service boutique
studio, we hold our client’s hand from inquiry
through delivery. Each session includes a 15- to
20-minute phone consult to ensure clients
know what to expect and make the session go
smoothly. If you can’t do it by phone, use email.
Confirm the date and time, the names and ages
of all the subjects and the length and flow of
the session; discuss clothing and what to bring
along; and give clear driving directions.
I also ask if the client has any questions about
our products, pricing and viewing session. I want
to confirm that the client has reviewed that info
so there’s no sticker shock. The viewing session
isn’t the time for the hard sell, just for choosing
favorite images and finalizing the order. We
discuss our pricing before the contract is signed.
Finally, we reiterate the post-session timeline:
sneak peek on social media in one week and
invite to follow our page; within two weeks, the
in-studio viewing and ordering session with
a reminder to be sure all the decision makers
attend; and delivery or order pickup four to
six weeks after the session.
No space for viewing sessions? You can still
deliver personal service. I suggest using ProSelect
software to make a gallery and using Skype to interface with the client so you can guide her to the
best display options. Try it! You won’t regret it.

3. exceed expectatiOnS
Our clients are greeted with the scent of our
favorite Anthropologie candle, a hot latte with
their choice of milk made with our fave espresso
machine (Nespresso Pixie and Milk Frother),
and blueberry scones from a local bakery —
with every single session. I want my clients to
feel pampered and comfortable in their surroundings. I also want the process to be familiar,
comfortable and memorable. This is just one
simple way we provide something special that
exceeds their expectations. It doesn’t cost a
lot and it goes a long way.
4. Listen more, Talk less
When I first started my business I lacked confidence. When I got a prospective client on the
phone, I spent the call talking about my business
and what I had to offer. I didn’t ask any questions and I’d hang up with no idea what she was
looking for. Needless to say, I lost a lot of leads
in my first years. Learn to listen to your clients.
Ask questions. It’s not about us, it’s about the
client. You need to know what the client is looking
for. She probably doesn’t know exactly, because she doesn’t know what’s possible. What
prompted this inquiry? Special occasion or
milestone? Did she fall in love with a particular
collection in a friend’s home? What about it
spoke to her? Where does she envision hanging
the proposed collection? Ask about her family,
her tastes. Your goal is to come to a mutual
envisioning of what she truly desires. Now you
can both enter the session with purpose.

5. Stay in touch
Handwritten notes are often looked at as a thing
of the past, but they don’t have to be. How
does a handwritten thank you note make you
feel? It usually makes my day. I certainly appreciate it more than a one-line thank you via
email. Order a pack of linen or cotton note
cards with your logo on the front (Miller’s Lab
is our favorite!) and have them ready to send
after booking and photographing a session,
thanking them for their continued support.
You can pre-write these cards one night after
everyone’s asleep, address and stamp them
and drop them in the mail when the time comes.
It only takes a couple minutes and your clients
will definitely appreciate your effort.
6. Send Gifts
In learning to be a better listener, I also learned
to take good notes. As a mom, I’m always
impressed when someone pays a little extra
attention to my little ones. Mark you calendar
with the dates of your client families’ birthdays,
anniversaries and other special occasions and
milestones. At the beginning of each month,
handwrite the appropriate cards and mail
them. If you can, include a gift card to a local
bakery or ice cream shop with the children’s
birthday cards. To save time, buy these cards in
bulk and keep a stack to grab and insert in the
envelopes as the need arises. It costs only a few
dollars but goes a long way in showing you care.
You might consider as well co-marketing with
another kind of business that serves your clientele and exchanging gift cards. Over-deliver by
surprising your clients with personalized extras
as well as dedicated attention.
I know how overwhelming running a small
business alone can be. If you’re strapped for time,
you might look to art students to intern with
you and help with addressing cards and other
tasks you can safely delegate. Outsourcing is not
admitting weakness, it’s deciding to work smarter.
This is doable. Now go spoil your clients!
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MASTER THE 5 AREAS OF

In Person Sales
Words & Photos by Jaye McLaughlin

IPS. “In Person Sales.” You know what it is, right? To listen to the chorus of voices in the photography community, IPS is the
magic unicorn whose glittery wings will fly you right out of starving artist status and instantly quadruple your average sale.
But … there’s no denying that offering in person sales is a huge time commitment. A financial commitment, too – you’ll need
samples, of course, and fancy devices and software to showcase your galleries. Is it really worth it? Particularly for so many
photographers whose bread and butter is digital files?
In a word, yes. But for me, a lifestyle photographer selling all-inclusive digital packages, sales are only a small aspect of
why I’m committed to sitting down with each client after their gallery is ready. My LYYP (The Life in Your Years Photography)
“ordering sessions” are a bonding experience. We ooh and aah and gush together. They’re the handholding my busy and
overwhelmed clients need (and appreciate) to get from point A (the digital files) to point B (beautiful heirloom storybook
albums and wall hangings). They’re my best marketing tool, as I show each client how to share the love. They’re my validation,
as my clients cry over slideshows and gasp at that one image I almost deleted, thinking it was too “artsy.” They keep me and
my clients connected and on track, and I frequently leave with another date on the books.
There’s no “one-size fits all” business model that will work for every photographer, but when you’re considering whether IPS
is “worth it” for your business, here are some things to consider that extend way beyond your average sale.

BUILDING RELATIONSHIPS
I talk a lot when I’m shooting a session – well, all
the time, really. I do feel that keeping some
conversation going is one of the best ways to
keep a family feeling relaxed while I’m photographing them. That said, my over-arching mission during my time with any family is to capture
those real, unscripted, beautiful moments that
are happening between my subjects, and these
moments frequently don’t wait for lulls in the
conversation. I can’t tell you how many times
I’ve been mid-sentence when I’ve sprung into
“oh my goodness look at what’s happening right
now” mode, completely side-tracking whatever
it was we were talking about and snapping
away at the beautiful, shiny moment.
That’s okay, of course – mom and dad have
the same goals as I do for our time together.
It’s not the best way to get to know a person,
though. When we sit down for our ordering
session a few weeks after the session, it’s a totally
different vibe. Grown-up conversation can
happen in a way that’s impossible during sessions.
We get to know each other better and develop
a better understanding of each other’s hopes
from each session. Here, I discover who my true
people are, and even sometimes convert clients
to my particular way of seeing an image. (“Really? The drool and droopy diaper bother you in
this image? These details are exactly why you’ll
LOVE this image in 20 years. Trust me on this!”)
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“My over-arching mission during my time with
any family is to capture those

REAL, UNSCRIPTED, BEAUTIFUL MOMENTS”
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HANDHOLDING
My clients are busy. We all are. I know that my
clients value periodically slowing down and
capturing these precious fleeting moments to
remember later, because they’ve hired me to
do just that. I also know, though, that they’ve
got really limited time and long lists of responsibilities and deadlines that – let’s be honest
here – are more pressing than deciding which
images from their galleries should be hung on
the wall and which should be included in their
next storybook album. These decisions are
HARD, and hard decisions like these that are not
life-or-death get pushed to the bottom of the
daily to-do list. It’s human nature.
By making the ordering session a part of the
LYYP experience, I am providing my clients with
a service that solves this problem. They know
that we will sit down together for as long as it
takes to go through all the images in their gallery,
mark favorites, and decide how they will be
best enjoyed by their family for generations to
come. I listen to their ideas, tour the empty
walls in their homes, and plan which groups of
images would tell a perfect story in a storybook album spread or wall gallery. They know
(because I tell them) that the best time to make
these kinds of decisions is right now, while I’m
sitting with them, offering my opinions and all
the fancy-shmancy viewing/comparing/designing/selling tools I’ve brought with me.
This setup is advantageous to me too, obviously. I’m pretty type-A about my workflow and
how I run my business. Because of all that we
accomplish at my ordering sessions, I never have
to chase a client down to place their order, or
to get me their favorites for an album, or to pay
an invoice, or even to schedule their next session. It’s all taken care of during the scheduled
time. Done and done.
MARKETING
We in the photography world all know that
word-of-mouth referrals are the best marketing tool for getting new business. Some clients
will naturally and spontaneously shout from the
rooftops to their friends, family and social media
circles about their wonderful LYYP experience.
It simply might not occur to others to do this.
Again, IPS to the rescue. All of my digital pack96

myclickmagazine.com

ages come with cute little personalized mobile
apps and I show my client during the ordering
session exactly how to use the app to refer me
to their friends, (“…because referrals are a photographer’s bread-and-butter, you know!”). I’ve
got an awesome referral gift, and I show my
client the gift when I’m showing all my other a
la carte items, (“… but you can’t purchase these
awesome gifts – you can only have one if you
send me a referral! Because referrals are hugely
important to me and I’ll bet you’ve got lots of
like-minded friends, family and co-workers you
could send my way!“). The best referral incentives in the world won’t bring any new clients
if your current clients don’t think to use them,
and I make sure that the gentle suggestion
comes up a couple of times during every LYYP
ordering session. Sure, we may laugh together
about my “subtlety” in delivering the message,
but the message is always delivered.
VALIDATION
Is there anything more satisfying than having
to pass your client a tissue because your work
has brought them to tears? Every photographer wants their clients to love their images,
and sending clients a download link to enjoy
the photos in the privacy of their own living
room robs you, I think, of the opportunity to
witness (and share) their heartfelt reactions.
This one benefit alone would be enough for
me to continue my in-person ordering sessions
despite the time and financial commitments
they require. I have bonded over images with
clients who have hired me once or twice a year

since their first babies were born. Their enthusiasm over images that I had previously been
uncertain about has allowed me the confidence
to follow my heart as my business has evolved.
My clients’ appreciation of my work has carried
me through times when running my photography business has otherwise felt very isolating.
This, to me, is worth the time and money.
SALES!
Oh, and have you heard? IPS is a great way to
increase your sales from every session. But you
knew that. You just may not have thought about
how many magical powers that unicorn had.

CP7710 - Rustic Christmas Freedom Cloth® Backdrop - Photo by Atchley Photography

Jaye is a family lifestyle photographer in New York
serving New York City, Westchester County
and Southern Connecticut. A mother of four, she’s
inspired by fun, joy, love and connection. Visit Jaye
online at thelifeinyouryearsphotography.com.

MANUFACTURING
“The World’s Largest Manufacturer of Photographic Backdrops and Props”
dennymfg.com | photonovelty.com | 1.800.844.5616
Freedom Cloth® and Canvas Backdrops - Photo Carpet and Roll Up Floors™
Custom Printed Backdrops - Photo Props - Studio Equipment - Vinyl Banners - Photo Gifts - Canvas Gallery Wraps

Why I raised
my portrait prices
Words & photos by Alicia Bruce
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Learning how to start charging what you need to succeed
as a business is a journey we all need to make
So often as a professional photographer, I meet people who tell
me I have their dream job. “I love
photography!” they tell me. “I really want to start my own business!”
The same words came from
my own mouth 5, 6, 7 years ago
as I miserably worked second and
third shift hours as an operational
meteorologist. All the while, I had
done my research and knew that
the life of a photographer would
be more desk work than shooting,
spending more time toiling away at
my computer than looking through
my viewfinder. I was okay with that,
and now as a professional, I actually enjoy running my own business,
back-end duties included.
My journey from meteorologist
to photographer was a slow
one. It took years of practice and
referring to photography as a
hobby before I was ever comfortable enough to take on clients.
And it took time after that point
to actually start charging them.
Eventually, I moved away from
“portfolio building” pricing to
“this is my job and I have to pay
the bills” pricing. Or so I thought.
In the early stages of my business, I downloaded a popular
pricing guide and worked my way
through it. The numbers that
came out were quite shocking,
and as a new business owner, I
felt uncomfortable charging that
much. So I made some tweaks,
assuring that I was covering my
expenses while still remaining
affordable. “Other photographers
charge $40 for a print and $1000
for an album, but that won’t be

me,” I thought. Despite having
spent the time to calculate my
COGS (cost of goods sold), I
slashed those prices down. I prided myself on being a reasonably
priced (but not cheap) photographer; the one who hoped people
would order professional prints
and albums, yet one who also
included the digital files because
that’s what the people wanted.
I’d effectively weeded out
the bargain hunters,
but still remained
accessible for
the masses.
Every few
months
I would
have to
reassess my
pricing
and make
changes
as needed.
I knew I
needed to
be charging
more, but I
didn’t want to be
charging more than
my peers. My fear of being
on the wrong end of the “Ugh,
wedding photographers are crazy
to charge that much for one day
of work!” and “Who does she think
she is? She’s never even been
published!” comments had driven
me to running my business like
a non-profit. And as we all know,
pricing photography this way is
not sustainable, and I was beginning
to feel the effects as I gave away
digital files and prints to clients.
Photographer’s guilt led me to
minimize the importance of a
quality pricing model. When I first

worked through the pricing guide
I had downloaded, it was early in
my business. While I was making
the right steps – using real numbers to create my prices – I then
took two steps back by cutting
the prices down until they felt
comfortable, then throwing in extras to make what I was charging
look more enticing to the client.
Classic rookie mistake.
Once again, I sat down
to do some simple
math. How many
hours do I work
on my business every
day? This
includes
time
spent
blogging,
answering emails,
paying
taxes,
driving to
shoots and
meetings,
time spent at
events and shoots,
drafting proposals, updating my website,
updating my portfolio, reading
and taking notes to improve my
work, etc. How many hours
do I spend on just one wedding?
From the initial email response
to the emails that follow, the
in-person meetings and phone
calls, preparing for the engagement shoot, the shoot itself, the
editing, creating the gallery, going
over questionnaires prior to the

wedding, the wedding day, culling
wedding photos, editing wedding photos (so many hours right
there), exporting and uploading
to the gallery, creating the album,
ordering the album, and shipping
the album. How much do I spend in
business expenses, both general
and wedding related? My monthly
expenses alone go toward my
CPA, web hosting, email hosting,
gallery hosting, Dropbox, client
management software, studio rental,
and sales and use taxes. I also
have expenses that come up as
I run and expand my business,
like ordering packaging supplies
for prints, shipping items, ordering office supplies, replacing my
equipment, buying new equipment, plus paying state and federal
small business tax, which I can
tell you is no small number. I pay
for gifts to send clients, workshops
and business coaching to keep
improving, marketing supplies, external hard drives to archive photos,
software upgrades, furniture and
decor for the studio, coffee and
meals for clients, coffee and meals
for myself when I am out and
about between shoots and meetings, and so on.
I fully expect you to skim that
paragraph and think “Okay, I
get it…” and I don’t blame you.
It’s a long, boring list. But after
calculating all of the unpaid hours
spent working, in addition to
the expenses I incur over a year of
running this business, I realized
I was not charging enough to ever
actually keep a profit. And just as
my clients work to earn a paycheck,
I do, too. Because while I love
photography and feel incredibly
blessed to be my own boss, at
the end of the day this is a busimyclickmagazine.com
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“As photographers,

WE MUST RECOGNIZE OUR SELF-WORTH
ness, and I need to treat it as such.
I owe my learning process to
my stubborn nature, and in a way
I am grateful for it. I’d be willing
to bet that many of us have taken
this sort of roundabout journey
to restructuring our pricing, and
without going through a certain
level of frustration along the way,
I don’t know that my new, higher
prices would feel quite right. I’m
not writing this article to complain
or seek sympathy. I’m telling you
because as women who run our
own businesses, we have to get rid
of this guilt that we carry. Running
a business is expensive, and most
of us don’t have bi-weekly checks
to look forward to like we used to.
After working every day and paying
for all of the above, our paycheck
finally comes when a client books
us for their portrait session, their
wedding, or editorial shoot. And
the prices we show to clients for
our work aren’t just for a one hour
portrait shoot or an 8 hour wedding – when they hire a professional
photographer, they’re not only
hiring us for our experience and
talent, but they are also paying
for some of those back-end costs
that come with running a business.
If you don’t believe me, consider
this: It costs $14 to make a pair of
Beats by DRE headphones, but
they sell for $199. By negating that
fact, you’re doing a disservice
to yourself and the photography
community. Every time I charged
a client $150 for a photo session
with the digital files, I was educating them on what photography
pricing should be. Now, I charge
over four times that price for the
same session.
Unfortunately, there are many
photographers out there who,
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like myself not long ago, are not
charging nearly enough to run their
business and actually pay themselves. We feel guilt, thinking that
all couples and families should
have access to good photography.
We feel guilt over charging triple
and quadruple digits to do something we love. It takes a lot of
thought and courage to take the
leap (fear of upsetting clients or
scaring off potential customers is
the recurring thought), but it’s got
to be done. As photographers, we
must recognize our self-worth first
if we want clients to see it, too.

if we want clients to see it, too.”

Alicia Bruce is the youngest 30-something you will ever meet. She
twirls in dresses, has chipped polish on her nails, and finds great comfort
hugging a stuffed animal when she is forced to fly on a plane. When
this former meteorologist is not photographing or editing, she's most likely
curled up on the couch with her husband, a cozy homemade quilt, and
her latest knitting project. See more at: loveknotphoto.com,
@loveknotphoto, and facebook.com/weareloveknot/
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